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General Statistics

The 3M WebTrends Basic Dashboard provides a high level view of selected WebTrends reports which
are common to most web site owners. To access the full sized report, click on the report title.

Visits Trend Page View Summary
Page Views 15,311,078
Visits Average per Day 956,942
300,000 Page Views per Visit 4.33
200,000
100,000
D T T T T T T
DEM1 D64 DGO7  DBAD  DBA3  DBAG
Visits
Visit Summary Visitor Summary
Visits 3,533,429 Visitors 3,126,681
Average per Day 220,839 Visitors Who Visited Once 2,898,212
Average Visit Duration 00:05:38 Visitors Who Visited More Than 228,469
Median Visit Duration 00:01:48 Once
International Visits 63.27% Avg Visits per Visitor 1.13
Visits of Unknown Origin 0.01%
Visits from Your Country: United 36.73%
States (US)
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Downloaded Files
This report identifies the most popular files downloaded from your site.

Downloaded Files Trend

No data is available for this graph.

Downloaded Files

No data is available for this graph.

Downloaded Files

No data is available for this table.

Downloaded Files - Help Card

e Column Definitions

Files

The path and filename of the file being analyzed.

Downloads

Number of times the specified file was downloaded by a visitor. If an error occurred
during a transfer, the transfer is not counted. Note that downloaded PDF files may
cause an inflated count.

Visits
Number of visits that accessed the specified files. A visit is a series of actions that be-
gins when a visitor views their first page from the server, and ends when the visitor

leaves the site or remains idle beyond the idle-time limit. The default idle-time limit is
thirty minutes. This time limit can be changed by the system administrator.

Downloaded Files



\G' Report Descriptions

If you are using an SDC data source, then this report is not applicable.

This information shows you the most popular downloadable files on your web site. Files
that don't appear on the list, or appear low on the list, may require maintenance such as
decreasing the file size, improving link placement, or elimination to make room for more

popular content.

Downloaded Files



Pages

This report identifies the most popular pages on your site and shows you key metrics for each page such
as Visits, Page Views and Average Time Viewed.

Pages Trend

No data is available for this graph.

Pages

No data is available for this graph.

Pages

No data is available for this table.

Pages 5



Pages - Help Card

o Column Definitions

Pages

Any displayed page. You can specify for each profile the types of files that qualify as a
page. These settings can be changed by the Webtrends administrator.

Visits
Number of visits to this page. A visit is a series of actions that begins when a visitor
views the first page from the server, and ends when the visitor leaves the site or re-
mains idle beyond the idle-time limit. The default idle-time limit is thirty minutes. This
time limit can be changed by the system administrator.

Views

Number of times this page was viewed by visitors.

Average Time Viewed

Average length of time, in seconds, that the specified page was viewed.

Average Time to Serve

Average amount of time (in milliseconds) it took to serve each document during the
specified time interval. The time to serve spans from the time the server got a page re-
quest until it transmitted all the data.

Note: Note that in order to show a total for this column, the value is computed to 2 dec-
imal places. However, because the data for each row is an integer measured in mil-
liseconds, the two decimal places are not significant for Average Time to Serve row
values. If the entire column shows values of zero, your web server may not be logging
Time to Serve information.

\Gr Report Descriptions

Pages with good content and design are more likely to attract visitors and be revisited.
Less popular pages on a site can be made more appealing by improving the content or
incorporating design elements similar to that on the more important pages. Always re-
member that people are far more interested in content than in design, and average view
times can help determine which content is most important to your visitors.

Pages



Pages

This report identifies the most popular pages on your site and shows you key metrics for each page such
as Visits, Page Views and Average Time Viewed.

Pages Trend: Query Results: Pages (URLs) = *sales*,*where*,*koop*
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http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/
http://solutions.3m.com/wps/portal/3M/en_US/3M-Industrial/Adhesives/Support/Where-to-Buy/
http://solutions.3m.com/wps/portal/3M/en_US/3M-Industrial/Adhesives/Support/Where-to-Buy/
http://solutions.3m.com/wps/portal/3M/en_US/3M-Industrial/Adhesives/Support/Where-to-Buy/
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26.

27.

28.

20.

30.

31.

Pages

Where To Buy
http://wheretobuy.3m.co.uk/en_GB/
Overall Rank: 1104

3Ma#¢ Ultrathona#¢ Insect Repel-
lent -Where to Buy -List of Retail-
ers
http://solutions.3m.com/wps/portal/
3M/en_US/Ultrathon/Products/
Where-to-Buy/List-of-Retailers/
Overall Rank: 1170

Filtreted#¢ US -Where to Buy 3M
Filtrete Water Products
http://www. filtrete.com/wps/portal/
3M/en_US/FiltreteUS/Filtrete/Sup-
port/Where-to-Buy-Water-Products/
Overall Rank: 1239

3M United States: 3Ma#¢ Pocket
Projector: Where To Buy
http://solutions.3m.com/wps/portal/
3M/en_US/Pocket/Projector/Main/
WhereToBuy/

Overall Rank: 1251

3M US: Graphic Solutions: Locate
a Distributor -Locate a Distributor,
Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/Graphics/Scotchprint/
WTB/Distributors/??WT.ac=Hor-
NavWhereToBuy

Overall Rank: 1335

Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/ergonomics/home/addi-
tional/WhereToBuy/SelectProduct.
html

Overall Rank: 1343

Visits

831

780

735

727

676

673

Views

2,431

986

869

1,007

989

1,895

Average

Time Av.erage

. Time to

Viewed Servel(ms)
(seconds)

14 0

45 0

63 0

133 0

17 0

8 0

Pages


http://wheretobuy.3m.co.uk/en_GB/
http://solutions.3m.com/wps/portal/3M/en_US/Ultrathon/Products/Where-to-Buy/List-of-Retailers/
http://solutions.3m.com/wps/portal/3M/en_US/Ultrathon/Products/Where-to-Buy/List-of-Retailers/
http://solutions.3m.com/wps/portal/3M/en_US/Ultrathon/Products/Where-to-Buy/List-of-Retailers/
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy-Water-Products/
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy-Water-Products/
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy-Water-Products/
http://solutions.3m.com/wps/portal/3M/en_US/Pocket/Projector/Main/WhereToBuy/
http://solutions.3m.com/wps/portal/3M/en_US/Pocket/Projector/Main/WhereToBuy/
http://solutions.3m.com/wps/portal/3M/en_US/Pocket/Projector/Main/WhereToBuy/
http://solutions.3m.com/wps/portal/3M/en_US/Graphics/Scotchprint/WTB/Distributors/??WT.ac=HorNavWhereToBuy
http://solutions.3m.com/wps/portal/3M/en_US/Graphics/Scotchprint/WTB/Distributors/??WT.ac=HorNavWhereToBuy
http://solutions.3m.com/wps/portal/3M/en_US/Graphics/Scotchprint/WTB/Distributors/??WT.ac=HorNavWhereToBuy
http://solutions.3m.com/wps/portal/3M/en_US/Graphics/Scotchprint/WTB/Distributors/??WT.ac=HorNavWhereToBuy
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/SelectProduct.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/SelectProduct.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/SelectProduct.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/SelectProduct.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/FindOnline.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/FindOnline.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/FindOnline.html

32.

33.

34.

35.

36.

m 37.

Pages

Pages

Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/ergonomics/home/addi-
tional/WhereToBuy/FindOnline.html
Overall Rank: 1374

Scotchbrite Where to Buy -Select
Category
http://www.scotch-brite.com/wps/
portal/3M/en_US/Scotch-BriteBrand/
Scotch-Brite/Support/Where-to-buy/
sbritewtbproductcat.html

Overall Rank: 1418

WTB Clicks

http://www filtrete.com/wps/portal/
3M/en_US/FiltreteUS/Filtrete/Sup-
port/Where-to-Buy/wtbclick.html
Overall Rank: 1429

Where to Buy
http://www.acebrand.com/wps/por-
tal/3M/en_US/AceBrand/Home/Sup-
port/Where-to-Buy/

Overall Rank: 1452

WTB Find On line
http://www.command.com/wps/por-
tal/3M/en_US/NACommand/Com-
mand/Support/Where-to-Buy/
WTBFindOnline.html

Overall Rank: 1533

PoW Where to Buy Clicks
http://www.scotch-brite.com/wps/
portal/3M/en_US/Scotch-BriteBrand/
Scotch-Brite/Products/PowWhereto-
buyClicks.html

Overall Rank: 1566

Visits

657

637

631

618

571

554

Views

1,205

1,549

704

789

784

704

Average

Time Av.erage
. Time to
Viewed Senclms)
(seconds)
3 0
12 0
69 0
21 0
3 0
64 0
13


http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/FindOnline.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/FindOnline.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/FindOnline.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/sbritewtbproductcat.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/sbritewtbproductcat.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/sbritewtbproductcat.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/sbritewtbproductcat.html
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy/wtbclick.html
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy/wtbclick.html
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy/wtbclick.html
http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/
http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/
http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBFindOnline.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBFindOnline.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBFindOnline.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBFindOnline.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Products/PowWheretobuyClicks.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Products/PowWheretobuyClicks.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Products/PowWheretobuyClicks.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Products/PowWheretobuyClicks.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=ZZ111130037&soloMode=true&submit=true&zipcode=-1
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=ZZ111130037&soloMode=true&submit=true&zipcode=-1
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=ZZ111130037&soloMode=true&submit=true&zipcode=-1
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=ZZ111130037&soloMode=true&submit=true&zipcode=-1
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=ZZ111130037&soloMode=true&submit=true&zipcode=-1
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38.

39.

40.

41.

42.

43.

Pages

CIResults
http://www.scotch-brite.com/wps/
portal/3M/en_US/Scotch-BriteBrand/
Scotch-Brite/Support/Where-to-buy/
CIResults?sku=27111130037 &solo-
Mode=true&submit=true&zipcode=-1
Overall Rank: 1604

Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/ergonomics/home/addi-
tional/WhereToBuy/

Overall Rank: 1647

e%Vie*-ftitén#
http://solutions.3m.com.tw/wps/por-
tal/3M/zh_ TW/TWCHIMPurewater/
home/w/whereToBuy/

Overall Rank: 1694

Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/ergonomics/home/addi-
tional/WhereToBuy/SelectCategory.
html

Overall Rank: 1695

WTB Find Store click
http://www.futuro-usa.com/wps/por-
tal/3M/en_US/Futuro/Global/Sup-
port/WhereToBuy/WTBFindStore.
html

Overall Rank: 1769

WTB PoW Show Online Stores
http://www.acebrand.com/wps/por-
tal/3M/en_US/AceBrand/Home/Sup-
port/Where-to-Buy/WTBPow-
ShowOnlineStores.html

Overall Rank: 1820

Visits

538

515

500

499

459

427

Views

670

678

831

876

2,878

557

Average

Time Av.erage

. Time to

Viewed Senclms)
(seconds)

38 0

3 0

72 0

14 0

16 0

2 0

Pages


http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=ZZ111130037&soloMode=true&submit=true&zipcode=-1
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=ZZ111130037&soloMode=true&submit=true&zipcode=-1
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=ZZ111130037&soloMode=true&submit=true&zipcode=-1
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=ZZ111130037&soloMode=true&submit=true&zipcode=-1
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=ZZ111130037&soloMode=true&submit=true&zipcode=-1
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/
http://solutions.3m.com.tw/wps/portal/3M/zh_TW/TWCHIMPurewater/home/w/whereToBuy/
http://solutions.3m.com.tw/wps/portal/3M/zh_TW/TWCHIMPurewater/home/w/whereToBuy/
http://solutions.3m.com.tw/wps/portal/3M/zh_TW/TWCHIMPurewater/home/w/whereToBuy/
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/SelectCategory.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/SelectCategory.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/SelectCategory.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/SelectCategory.html
http://www.futuro-usa.com/wps/portal/3M/en_US/Futuro/Global/Support/WhereToBuy/WTBFindStore.html
http://www.futuro-usa.com/wps/portal/3M/en_US/Futuro/Global/Support/WhereToBuy/WTBFindStore.html
http://www.futuro-usa.com/wps/portal/3M/en_US/Futuro/Global/Support/WhereToBuy/WTBFindStore.html
http://www.futuro-usa.com/wps/portal/3M/en_US/Futuro/Global/Support/WhereToBuy/WTBFindStore.html
http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/WTBPowShowOnlineStores.html
http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/WTBPowShowOnlineStores.html
http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/WTBPowShowOnlineStores.html
http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/WTBPowShowOnlineStores.html
http://solutions.3m.com/wps/portal/3M/en_US/Microbiology/FoodSafety/product-information/where-to-buy/
http://solutions.3m.com/wps/portal/3M/en_US/Microbiology/FoodSafety/product-information/where-to-buy/
http://solutions.3m.com/wps/portal/3M/en_US/Microbiology/FoodSafety/product-information/where-to-buy/

44.

45.

46.

B 47

Pages

Pages Visits

3Ma#¢ Food Safety Website a## 423
Food Safety a## Where To Buy
http://solutions.3m.com/wps/portal/
3M/en_US/Microbiology/FoodSafety/
product-information/where-to-buy/

Overall Rank: 1826

Where To Buy 363
http://wheretobuy.3m.co.uk/en_GB/
Littmanna#¢_Stethoscopes/offline.

htmi

Overall Rank: 1919

Waar te koop 357
http://waartekoop.3mnederland.nl/

nl_NL/

Overall Rank: 1927

1151 TV i 1120 315
T#i¢ it 1 i @THI#

(WATVAR  RIVATT 228

TR I T TE1-T T L2 Ll i
#i#i# 1T 12I@#i#1Y2 : 3M Hellas
http://solutions.3m.com/wps/portal/
3M/el_GR/AutoFilms/Home/Where-
toBuy/FindaDealer/

Overall Rank: 1968

Total -
ltems 1-47 of 47

Views

530

961

758

490

99,244

Average
Time
Viewed
(seconds)

115

37

42

27

Average
Time to
Serve (ms)

0
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http://solutions.3m.com/wps/portal/3M/en_US/Microbiology/FoodSafety/product-information/where-to-buy/
http://solutions.3m.com/wps/portal/3M/en_US/Microbiology/FoodSafety/product-information/where-to-buy/
http://solutions.3m.com/wps/portal/3M/en_US/Microbiology/FoodSafety/product-information/where-to-buy/
http://wheretobuy.3m.co.uk/en_GB/Littmann™_Stethoscopes/offline.html
http://wheretobuy.3m.co.uk/en_GB/Littmann™_Stethoscopes/offline.html
http://wheretobuy.3m.co.uk/en_GB/Littmann™_Stethoscopes/offline.html
http://waartekoop.3mnederland.nl/nl_NL/
http://waartekoop.3mnederland.nl/nl_NL/
http://solutions.3m.com/wps/portal/3M/el_GR/AutoFilms/Home/WheretoBuy/FindaDealer/
http://solutions.3m.com/wps/portal/3M/el_GR/AutoFilms/Home/WheretoBuy/FindaDealer/
http://solutions.3m.com/wps/portal/3M/el_GR/AutoFilms/Home/WheretoBuy/FindaDealer/

Pages - Help Card

o Column Definitions

Pages

Any displayed page. You can specify for each profile the types of files that qualify as a
page. These settings can be changed by the Webtrends administrator.

Visits
Number of visits to this page. A visit is a series of actions that begins when a visitor
views the first page from the server, and ends when the visitor leaves the site or re-
mains idle beyond the idle-time limit. The default idle-time limit is thirty minutes. This
time limit can be changed by the system administrator.

Views

Number of times this page was viewed by visitors.

Average Time Viewed

Average length of time, in seconds, that the specified page was viewed.

Average Time to Serve

Average amount of time (in milliseconds) it took to serve each document during the
specified time interval. The time to serve spans from the time the server got a page re-
quest until it transmitted all the data.

Note: Note that in order to show a total for this column, the value is computed to 2 dec-
imal places. However, because the data for each row is an integer measured in mil-
liseconds, the two decimal places are not significant for Average Time to Serve row
values. If the entire column shows values of zero, your web server may not be logging
Time to Serve information.

Report Descriptions

Pages with good content and design are more likely to attract visitors and be revisited.
Less popular pages on a site can be made more appealing by improving the content or
incorporating design elements similar to that on the more important pages. Always re-
member that people are far more interested in content than in design, and average view
times can help determine which content is most important to your visitors.
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Referring Site

This report identifies web sites that refer visitors to your site. The top referrers are your site's primary ac-
quisition channels, and may include a partner sites, search engines, portals or marketing programs.

Referring Site: Query Results: Site = *google*, *yahoo*, *msn*, *MyNet*, *search*, *AltaVista*, *aol*,
*seznam*, *“Web.de*, *ask*,...cho*, *Searchalot*, *Biglobe* OR Site = *Baidu*, *3721*, *163*, *cade* AND
Site # *syndication*

Yisits

600,000

450,000

300,000

150,000

[ I [ [ [ [ I [ [ [ [ I
2?|29|31|33|35|3?|39|41|4G 4?|49
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a 11|13|15|1?|19|21|23 | |4<5|
26 28 30 32 34 3 38 40 42 44 45

Rl 1!3 12 14 16 18 20 22 2|4 5!3

Referring Site: Query Results: Site = *google*, *yahoo*, *msn*, *MyNet*, *search*, *AltaVista*, *aol*,
*seznam®, *Web.de*, *ask*,...cho*, *Searchalot*, *Biglobe* OR Site = *Baidu*, *3721%, *163*, *cade* AND
Site # *syndication*

Site Visits % Visits

B 1. http://www.google.com/ 507,572 35%
Overall Rank: 2

2.  http://www.google.co.uk/ 71,832 5%
Overall Rank: 6

3.  http://search.yahoo.co.jp/ 70,216 5%
Overall Rank: 7

4.  http://www.google.co.jp/ 65,683 5%
Overall Rank: 8

5.  http://www.google.com.br/ 63,979 4%

Overall Rank: 9

Referring Site 17


http://www.google.com/
http://www.google.co.uk/
http://search.yahoo.co.jp/
http://www.google.co.jp/
http://www.google.com.br/
http://www.google.ca/
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11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24,

Site
http://www.google.ca/
Overall Rank: 10

http://www.baidu.com/
Overall Rank: 12

http://www.google.de/
Overall Rank: 13

http://search.yahoo.com/
Overall Rank: 14
http://www.google.it/
Overall Rank: 16

http://www.google.pl/
Overall Rank: 17

http://www.google.fr/
Overall Rank: 18

http://www.google.com.au/
Overall Rank: 19

http://www.google.co.in/
Overall Rank: 23

http://www.google.es/
Overall Rank: 25

http://googleads.g.doubleclick.net/

Overall Rank: 26

http://www.google.com.tr/
Overall Rank: 27

http://www.google.com.hk/
Overall Rank: 29

http://yandex.ru/
Overall Rank: 30

http://www.google.com.mx/
Overall Rank: 35

http://www.google.nl/
Overall Rank: 36

http://search.naver.com/
Overall Rank: 38

http://tw.search.yahoo.com/
Overall Rank: 39

http://www.google.com.tw/
Overall Rank: 40

Visits

55,135

47,619

45,437

37,160

27,054

27,014

24,796

23,654

20,257

17,691

16,564

16,102

15,170

14,111

11,888

11,639

11,145

10,739

9,870

% Visits
4%

3%

3%

3%

2%

2%

2%

2%

1%

1%

1%

1%

1%

1%

1%

1%

1%

1%

1%

Referring Site


http://www.google.ca/
http://www.baidu.com/
http://www.google.de/
http://search.yahoo.com/
http://www.google.it/
http://www.google.pl/
http://www.google.fr/
http://www.google.com.au/
http://www.google.co.in/
http://www.google.es/
http://googleads.g.doubleclick.net/
http://www.google.com.tr/
http://www.google.com.hk/
http://yandex.ru/
http://www.google.com.mx/
http://www.google.nl/
http://search.naver.com/
http://tw.search.yahoo.com/
http://www.google.com.tw/
http://www.google.co.th/

25.

26.

28.

20.

30.

31.

32.

33.

34.

35.

36.

38.

39.

40.

42.

43.

Site
http://www.google.co.th/
Overall Rank: 47

http://www.google.com.ar/
Overall Rank: 48

http://www.google.cl/
Overall Rank: 49

http://www.google.com.sg/
Overall Rank: 50

http://www.google.be/
Overall Rank: 51

http://www.google.ru/
Overall Rank: 54

http://www.google.ch/
Overall Rank: 56

http://www.google.dk/
Overall Rank: 57

http://search.aol.com/
Overall Rank: 58

http://www.google.com.my/
Overall Rank: 59

http://www.ask.com/
Overall Rank: 65

http://www.google.com.ph/
Overall Rank: 69

http://hk.search.yahoo.com/
Overall Rank: 70

http://www.google.se/
Overall Rank: 74

http://www.google.at/
Overall Rank: 75
http://www.google.gr/
Overall Rank: 77

http://www.google.co.za/
Overall Rank: 82

http://www.google.com.pe/
Overall Rank: 84

http://www.google.com.co/
Overall Rank: 86

Referring Site

Visits

7,731

7,513

7,474

7,168

6,922

6,668

6,265

6,011

5,690

5,616

4,550

4,146

4,094

3,813

3,771

3,703

3,646

3,582

3,534

% Visits
1%

1%

1%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%
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http://www.google.co.th/
http://www.google.com.ar/
http://www.google.cl/
http://www.google.com.sg/
http://www.google.be/
http://www.google.ru/
http://www.google.ch/
http://www.google.dk/
http://search.aol.com/
http://www.google.com.my/
http://www.ask.com/
http://www.google.com.ph/
http://hk.search.yahoo.com/
http://www.google.se/
http://www.google.at/
http://www.google.gr/
http://www.google.co.za/
http://www.google.com.pe/
http://www.google.com.co/
http://www.google.co.nz/

20

44,

45.

46.

47.

48.

49.

50.

Site
http://www.google.co.nz/
Overall Rank: 87

http://www.google.pt/
Overall Rank: 89

http://www.google.fi/
Overall Rank: 90

http://search.avg.com/
Overall Rank: 93

http://www.google.ie/
Overall Rank: 97

http://search.conduit.com/
Overall Rank: 100

http://www.google.co.ve/
Overall Rank: 101

Subtotal for rows 1-50
Other
Total

Visits

3,452

3,422

3,388

3,288

3,205

2,887

2,844

1,346,710
89,127
1,435,837
Items 1-50 of 238

% Visits
0%

0%

0%

0%

0%

0%

0%

93.79%
6.21%
100.00%

Referring Site


http://www.google.co.nz/
http://www.google.pt/
http://www.google.fi/
http://search.avg.com/
http://www.google.ie/
http://search.conduit.com/
http://www.google.co.ve/

Referring Site - Help Card

Column Definitions

Referring Sites

A web site that refers a visitor to your site by linking to it.

Site

The specific referring site being analyzed.

Visits

Number of times the specified site referred visitors to your site.

%

Percentage of referrals that came from the specified site.

Direct Traffic

Represents traffic to the web site with no referrer as one of the following: 1) the visitor
typed the domain name directly into their browser, 2) the visitor bookmarked the site, 3)
the visitor clicked on an email, shortcut, or other direct link, 4) Firewalls and/or proxies
stripped out the referrer and replaced it with a dash "-".

Note: If "Direct Traffic" is 100% of all your traffic, then you are probably not logging the
"referrer" field in your log files. Please see your manual or the Webtrends Knowledge-
base to enable extended logging on your web servers.

Hidden-Referrer

A value indicating that Internet security software such as Zone Alarm Pro, Symantec's
Norton Internet Security, or a proxy server modified a web request to mask the refer-
ring URL.

Report Descriptions

You can use this page to determine which sites are referring the most visitors to your site.
This can help when considering the most effective ways and places to attract visitors.

Referring Site 21



Pages

This report identifies the most popular pages on your site and shows you key metrics for each page such
as Visits, Page Views and Average Time Viewed.

Pages Trend: Query Results: Pages (URLs) = *nl_BE*

Yisits
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Pages: Query Results: Pages (URLs) = *nl_BE*

Yisits
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1,500

1,000

500

Pages: Query Results: Pages (URLs) = *nl_BE*
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Pages

Pages

. 3M BelgiA«

http://solutions.3mbelgie.be/wps/por-
tal/3M/nl_BE/EU2/Country/
Overall Rank: 574

3M BelgiA« -Producten & Diensten
http://solutions.3mbelgie.be/wps/por-
tal/3M/nl_BE/Products2/ProdServ/
Overall Rank: 1441

Total

Visits

1,589

625

ltems 1-2 of 2

Views

2,920

986

3,906

Average
Time
Viewed
(seconds)

40

42

Average
Time to
Serve (ms)

0
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http://solutions.3mbelgie.be/wps/portal/3M/nl_BE/EU2/Country/
http://solutions.3mbelgie.be/wps/portal/3M/nl_BE/EU2/Country/
http://solutions.3mbelgie.be/wps/portal/3M/nl_BE/Products2/ProdServ/
http://solutions.3mbelgie.be/wps/portal/3M/nl_BE/Products2/ProdServ/

Pages - Help Card

o Column Definitions

Pages

Any displayed page. You can specify for each profile the types of files that qualify as a
page. These settings can be changed by the Webtrends administrator.

Visits
Number of visits to this page. A visit is a series of actions that begins when a visitor
views the first page from the server, and ends when the visitor leaves the site or re-
mains idle beyond the idle-time limit. The default idle-time limit is thirty minutes. This
time limit can be changed by the system administrator.

Views

Number of times this page was viewed by visitors.

Average Time Viewed

Average length of time, in seconds, that the specified page was viewed.

Average Time to Serve

Average amount of time (in milliseconds) it took to serve each document during the
specified time interval. The time to serve spans from the time the server got a page re-
quest until it transmitted all the data.

Note: Note that in order to show a total for this column, the value is computed to 2 dec-
imal places. However, because the data for each row is an integer measured in mil-
liseconds, the two decimal places are not significant for Average Time to Serve row
values. If the entire column shows values of zero, your web server may not be logging
Time to Serve information.

Report Descriptions

Pages with good content and design are more likely to attract visitors and be revisited.
Less popular pages on a site can be made more appealing by improving the content or
incorporating design elements similar to that on the more important pages. Always re-
member that people are far more interested in content than in design, and average view
times can help determine which content is most important to your visitors.
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Pages

This report identifies the most popular pages on your site and shows you key metrics for each page such
as Visits, Page Views and Average Time Viewed.

Pages Trend: Query Results: Pages (URLs) = *fr_be*

Yisits

100

75

50

25

UI T T T T T T T T T T T T
06/01 06/02 06/03 06/04 06/05 06/06 06/07 OG/08 06/09 OGN0 06M1 06M2 06M3 06M4 06MS5 D6ME

Pages: Query Results: Pages (URLs) = *fr_be*

Yisits

1,000

750

500

250

Pages: Query Results: Pages (URLs) = *fr_be*

Pages 25



Average

Time Average
Pages Visits Views . Time to
Viewed Serve (ms)
(seconds)
B 1. 3M Belgique 897 1,800 32 0
http://solutions.3mbelgique.be/wps/
portal/3M/fr_BE/EU2/Country/
Overall Rank: 1025
Total - 1,800 - -
Items 1-1 of 1
Pages - Help Card
e Column Definitions
Pages
Any displayed page. You can specify for each profile the types of files that qualify as a
page. These settings can be changed by the Webtrends administrator.
Visits
Number of visits to this page. A visit is a series of actions that begins when a visitor
views the first page from the server, and ends when the visitor leaves the site or re-
mains idle beyond the idle-time limit. The default idle-time limit is thirty minutes. This
time limit can be changed by the system administrator.
Views
Number of times this page was viewed by visitors.
Average Time Viewed
Average length of time, in seconds, that the specified page was viewed.
Average Time to Serve
Average amount of time (in milliseconds) it took to serve each document during the
specified time interval. The time to serve spans from the time the server got a page re-
quest until it transmitted all the data.
Note: Note that in order to show a total for this column, the value is computed to 2 dec-
imal places. However, because the data for each row is an integer measured in mil-
liseconds, the two decimal places are not significant for Average Time to Serve row
values. If the entire column shows values of zero, your web server may not be logging
Time to Serve information.
26 Pages



http://solutions.3mbelgique.be/wps/portal/3M/fr_BE/EU2/Country/
http://solutions.3mbelgique.be/wps/portal/3M/fr_BE/EU2/Country/

Report Descriptions

Pages with good content and design are more likely to attract visitors and be revisited.
Less popular pages on a site can be made more appealing by improving the content or
incorporating design elements similar to that on the more important pages. Always re-
member that people are far more interested in content than in design, and average view
times can help determine which content is most important to your visitors.

Pages
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Pages

This report identifies the most popular pages on your site and shows you key metrics for each page such
as Visits, Page Views and Average Time Viewed.

Pages Trend: Query Results: Pages (URLs) = *nl_NL*
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Pages

Pages

3M Nederland
http://solutions.3mnederland.nl/wps/
portal/3M/nl_NL/EU2/Country/
Overall Rank: 245

Tussenstand -Kijk! 3M -3M Neder-
land
http://solutions.3mnederland.nl/wps/
portal/3M/nl_NL/Kijk3M/look3M/
fonds/grotegift/tussenstand/

Overall Rank: 359

3M Nederland -Producten & Dien-
sten
http://solutions.3mnederland.nl/wps/
portal/3M/nl_NL/Products2/Prod-
Serv/

Overall Rank: 494

Wat is het 3M Fonds? -Kijk! 3M -
3M Nederland
http://solutions.3mnederland.nl/wps/
portal/3M/nl_NL/Kijk3M/look3M/
fonds/watishet3Mfonds/

Overall Rank: 892

Genomineerden -Kijk! 3M -3M
Nederland
http://solutions.3mnederland.nl/wps/
portal/3M/nl_NL/Kijk3M/look3M/
fonds/grotegift/genomineerden/
Overall Rank: 906

Stemmen -Kijk! 3M -3M Nederland
http://solutions.3mnederland.nl/wps/
portal/3M/nl_NL/Kijk3M/look3M/
fonds/grotegift/stemmen/

Overall Rank: 926

Grote Gift -Kijk! 3M -3M Nederland
http://solutions.3mnederland.nl/wps/
portal/3M/nl_NL/Kijk3M/look3M/
fonds/groteqift/

Overall Rank: 1773

Visits

3,491

2,456

1,811

1,022

998

977

457

Average

. Average

. Time .
Views . Time to
Viewed Servel(ms)

(seconds)
7,061 30 0
3,042 45 0
2,832 35 0
1,385 65 0
1,512 34 0
1,759 67 0
591 42 0
29


http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/EU2/Country/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/EU2/Country/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/Kijk3M/look3M/fonds/grotegift/tussenstand/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/Kijk3M/look3M/fonds/grotegift/tussenstand/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/Kijk3M/look3M/fonds/grotegift/tussenstand/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/Products2/ProdServ/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/Products2/ProdServ/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/Products2/ProdServ/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/Kijk3M/look3M/fonds/watishet3Mfonds/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/Kijk3M/look3M/fonds/watishet3Mfonds/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/Kijk3M/look3M/fonds/watishet3Mfonds/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/Kijk3M/look3M/fonds/grotegift/genomineerden/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/Kijk3M/look3M/fonds/grotegift/genomineerden/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/Kijk3M/look3M/fonds/grotegift/genomineerden/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/Kijk3M/look3M/fonds/grotegift/stemmen/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/Kijk3M/look3M/fonds/grotegift/stemmen/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/Kijk3M/look3M/fonds/grotegift/stemmen/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/Kijk3M/look3M/fonds/grotegift/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/Kijk3M/look3M/fonds/grotegift/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/Kijk3M/look3M/fonds/grotegift/
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10.

1.

Pages

3M Nederland -Ons Bedrijf

Visits

443

http://solutions.3mnederland.nl/wps/
portal/3M/nl_NL/about2/Our-Compa-

ny/
Overall Rank: 1796

3M Nederland -Contact 3M

421

http://solutions.3mnederland.nl/wps/
portal/3M/nl_NL/EU2/Country/Corp/

Contact/
Overall Rank: 1831

Waar te koop

357

http://waartekoop.3mnederland.nl/

nl_NL/
Overall Rank: 1927

3M Nederland -Partners & Lever- 300

anciers

http://solutions.3mnederland.nl/wps/

portal/3M/nl_NL/Partners2/Suppli-
ers/
Overall Rank: 1979

Total

ltems 1-11 of 11

Views

566

547

758

443

20,496

Average
Time
Viewed
(seconds)

57

106

42

41

Average
Time to
Serve (ms)

0

Pages


http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/about2/Our-Company/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/about2/Our-Company/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/about2/Our-Company/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/EU2/Country/Corp/Contact/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/EU2/Country/Corp/Contact/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/EU2/Country/Corp/Contact/
http://waartekoop.3mnederland.nl/nl_NL/
http://waartekoop.3mnederland.nl/nl_NL/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/Partners2/Suppliers/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/Partners2/Suppliers/
http://solutions.3mnederland.nl/wps/portal/3M/nl_NL/Partners2/Suppliers/

Pages - Help Card

o Column Definitions

Pages

Any displayed page. You can specify for each profile the types of files that qualify as a
page. These settings can be changed by the Webtrends administrator.

Visits
Number of visits to this page. A visit is a series of actions that begins when a visitor
views the first page from the server, and ends when the visitor leaves the site or re-

mains idle beyond the idle-time limit. The default idle-time limit is thirty minutes. This
time limit can be changed by the system administrator.

Views

Number of times this page was viewed by visitors.

Average Time Viewed

Average length of time, in seconds, that the specified page was viewed.

Average Time to Serve

Average amount of time (in milliseconds) it took to serve each document during the
specified time interval. The time to serve spans from the time the server got a page re-
quest until it transmitted all the data.

Note: Note that in order to show a total for this column, the value is computed to 2 dec-
imal places. However, because the data for each row is an integer measured in mil-
liseconds, the two decimal places are not significant for Average Time to Serve row
values. If the entire column shows values of zero, your web server may not be logging
Time to Serve information.

Report Descriptions

Pages with good content and design are more likely to attract visitors and be revisited.
Less popular pages on a site can be made more appealing by improving the content or
incorporating design elements similar to that on the more important pages. Always re-
member that people are far more interested in content than in design, and average view
times can help determine which content is most important to your visitors.

Pages
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Pages

This report identifies the most popular pages on your site and shows you key metrics for each page such
as Visits, Page Views and Average Time Viewed.

Pages Trend: Query Results: Pages (URLs) = *find*, *where*, *koop*, *thank*
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Pages

Pages

Where to Buy Stethoscopes a##
Authorized LittmannA® Dealers
a## Shop Stethoscopes
http://solutions.3m.com/wps/portal/
3M/en_US/Littmann/stethoscope/
purchase/where-to-buy/

Overall Rank: 56

3M US: 3M Safety Solutions -
Where To Buy Workplace Safety
Products Near You
http://solutions.3m.com/wps/portal/
3M/en_US/Health/Safety/Support/
Where-to-Buy/

Overall Rank: 193

Commanda#¢ -Where to Buy
http://www.command.com/wps/por-
tal/3M/en_US/NACommand/Com-
mand/Support/Where-to-Buy/
Overall Rank: 196

Filtreted#¢ US -Where to Buy 3M
Filtrete Air Products
http://www.filtrete.com/wps/portal/
3M/en_US/FiltreteUS/Filtrete/Sup-
port/Where-to-Buy/

Overall Rank: 233

LightBox

http://www. filtrete.com/wps/portal/
3M/en_US/FiltreteUS/Filtrete/Sup-
port/Lightbox/?fromPow=true&mcat=
52FT4QWKFNge&online=Find On-
line&sku=70005056786&soloMode=
true&zipcode=-1

Overall Rank: 239

xml_common_page_metric_title
http://selector.3m.com/selector/us/
en/auto_marine_aero/automotive
aftermarkets/admc_wtb/finddealer.
asp

Overall Rank: 271

Visits

9,633

4,135

4,061

3,627

3,563

3,182

Average

. Average
. Time .
Views . Time to
Viewed Servel(ms)
(seconds)

12,335 57 0
7,843 65 0
5,282 42 0
4,534 49 0
4,156 57 0

11,244 13 0
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http://solutions.3m.com/wps/portal/3M/en_US/Littmann/stethoscope/purchase/where-to-buy/
http://solutions.3m.com/wps/portal/3M/en_US/Littmann/stethoscope/purchase/where-to-buy/
http://solutions.3m.com/wps/portal/3M/en_US/Littmann/stethoscope/purchase/where-to-buy/
http://solutions.3m.com/wps/portal/3M/en_US/Health/Safety/Support/Where-to-Buy/
http://solutions.3m.com/wps/portal/3M/en_US/Health/Safety/Support/Where-to-Buy/
http://solutions.3m.com/wps/portal/3M/en_US/Health/Safety/Support/Where-to-Buy/
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy/
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy/
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy/
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Lightbox/?fromPow=true&mcat=52FT4QWKFNge&online=Find Online&sku=70005056786&soloMode=true&zipcode=-1
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Lightbox/?fromPow=true&mcat=52FT4QWKFNge&online=Find Online&sku=70005056786&soloMode=true&zipcode=-1
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Lightbox/?fromPow=true&mcat=52FT4QWKFNge&online=Find Online&sku=70005056786&soloMode=true&zipcode=-1
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Lightbox/?fromPow=true&mcat=52FT4QWKFNge&online=Find Online&sku=70005056786&soloMode=true&zipcode=-1
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Lightbox/?fromPow=true&mcat=52FT4QWKFNge&online=Find Online&sku=70005056786&soloMode=true&zipcode=-1
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Lightbox/?fromPow=true&mcat=52FT4QWKFNge&online=Find Online&sku=70005056786&soloMode=true&zipcode=-1
http://selector.3m.com/selector/us/en/auto_marine_aero/automotive_aftermarkets/admc_wtb/finddealer.asp
http://selector.3m.com/selector/us/en/auto_marine_aero/automotive_aftermarkets/admc_wtb/finddealer.asp
http://selector.3m.com/selector/us/en/auto_marine_aero/automotive_aftermarkets/admc_wtb/finddealer.asp
http://selector.3m.com/selector/us/en/auto_marine_aero/automotive_aftermarkets/admc_wtb/finddealer.asp
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7.

10.

1.

12.

13.

Pages

Find a Dealer -Residential & Com-
mercial -Find a 3M Window Films
dealer near you -3M US
http://solutions.3m.com/wps/portal/
3M/en_US/Window_Film/Solutions/
Support/Find_a_Dealer/

Overall Rank: 278

xml_common_page_metric_title
http://selector.3m.com/selector/us/
en/manufacturing_industry/wtbzip/
finddealer.asp

Overall Rank: 280

Where to Buy 3M Products -
3M.com United States
http://solutions.3m.com/wps/portal/
3M/en_US/Where-To-Buy/Corpo-
rate/?linkid=00ptsp

Overall Rank: 321

Where to Buy
http://www.scotchgard.com/wps/por-
tal/3M/en_US/NAScotchgard/Home/
Support/Where_to_Buy/

Overall Rank: 334

WTB Enter Zip
http://www.command.com/wps/por-
tal/3M/en_US/NACommand/Com-
mand/Support/Where-to-Buy/WT-
BZIP.html

Overall Rank: 371

Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/Scotchgard_Paint_Pro-
tection/Film/Support/Where_to_Buy/
Overall Rank: 379

Where to Buy Distributors
http://solutions.3m.com/wps/portal/
3M/en_US/Littmann/stethoscope/
purchase/where-to-buy/distributors/
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http://www.die-erfinder.com/
Overall Rank: 406

Where to Buy 3M Products -
3M.com United States
http://solutions.3m.com/wps/portal/
3M/en_US/Where-To-Buy/

Overall Rank: 429

WTB PoW Zip code
http://www.acebrand.com/wps/por-
tal/3M/en_US/AceBrand/Home/Sup-
port/Where-to-Buy/WTBPowZipCod
e.html

Overall Rank: 440

WTB Submit
http://www.command.com/wps/por-
tal/3M/en_US/NACommand/Com-
mand/Support/Where-to-Buy/WTB-
SubmitZip.html

Overall Rank: 458

3M United States: Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/Manufacturing/Industry/
Where-to-Buy/Search/

Overall Rank: 503

3M US: Where to Buy 3M Comput-
er Privacy Screens -Laptop Priva-
cy Filters
http://solutions.3m.com/wps/portal/
3M/en_US/SDP/Privacy_Filters/
Products/Where-To-Buy/
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Where to Buy 3M ESPE Dental
Products in the US
http://solutions.3m.com/wps/portal/
3M/en_US/3M-ESPE-NA/dental-pro-
fessionals/products/where-to-buy/
Overall Rank: 671

3M US: FUTUROA&#¢ Purchase FU-
TURO Products -Where to Buy
http://www.futuro-usa.com/wps/por-
tal/3M/en_US/Futuro/Global/Sup-
port/WhereToBuy/

Overall Rank: 688

3M do Brasil : Onde Comprar
http://solutions.3m.com.br/wps/por-
tal/3M/pt_BR/Where-To-Buy/Corpo-
rate

Overall Rank: 745

3M United States: Thank You
http://solutions.3m.com/wps/portal/
3M/en_US/WW2/Country/Corp/Con-
tact/Thank-You/

Overall Rank: 795

Shopping Cart View
http://www.wist.com/Main?action=
go&where=shoppingcart

Overall Rank: 834

3M India: Where to Buy
http://solutions.3mindia.co.in/wps/
portal/3M/en_IN/3MCarCare/
3MCarCare/Customer-Support/
Where-to-Buy/

Overall Rank: 851
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Find a Dealer -Automotive -Find a
3M Window Films dealer near you
-3M US
http://solutions.3m.com/wps/portal/
3M/en_US/Window_Film/Solutions/
Support/Find_a_Dealer-Auto/
Overall Rank: 933

Where to Buy:A CI Results
http://solutions.3m.com/wps/portal/
3M/en_US/ergonomics/home/addi-
tional/WhereToBuy/?PC_7_
RJH9U523000PE02NMFM3CAOK
U4_assetld=1180620665726&sku=
&soloMode=true&submit=true&zip-
code=

Overall Rank: 964

Where to Buy 3M Products -
3M.com United States
http://solutions.3m.com/wps/portal/
3M/en_US/Where-To-Buy/Corpo-
rate/?linkid=00hp

Overall Rank: 994

CIResults
http://www.scotch-brite.com/wps/
portal/3M/en_US/Scotch-BriteBrand/
Scotch-Brite/Support/Where-to-buy/
ClIResults?sku=&soloMode=true&
submit=true&zipcode=

Overall Rank: 1063

Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/3M-Super-77/Super77/
Resources/WhereToBuy/

Overall Rank: 1066

3M US: Buy Scotch-Brite Home
Cleaning Products -Find Retailer
http://www.scotch-brite.com/wps/
portal/3M/en_US/Scotch-BriteBrand/
Scotch-Brite/Support/Where-to-buy/
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Where to Buy Distributor Search -
3M US
http://solutions.3m.com/wps/portal/
3M/en_US/3M-Industrial/Adhesives/
Support/Where-to-Buy/

Overall Rank: 1093

Where To Buy
http://wheretobuy.3m.co.uk/en_GB/
Overall Rank: 1104

3Ma#¢ Ultrathona#¢ Insect Repel-
lent -Where to Buy -List of Retail-
ers
http://solutions.3m.com/wps/portal/
3M/en_US/Ultrathon/Products/
Where-to-Buy/List-of-Retailers/
Overall Rank: 1170

Ace Product Finder
http://www.acebrand.com/wps/por-
tal/3M/en_US/AceBrand/Home/Pro-
ductFinderClick.html

Overall Rank: 1236

Filtreted#¢ US -Where to Buy 3M
Filtrete Water Products
http://www.filtrete.com/wps/portal/
3M/en_US/FiltreteUS/Filtrete/Sup-
port/Where-to-Buy-Water-Products/
Overall Rank: 1239

3M United States: 3Ma#¢ Pocket
Projector: Where To Buy
http://solutions.3m.com/wps/portal/
3M/en_US/Pocket/Projector/Main/
WhereToBuy/
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3M US: Graphic Solutions: Locate
a Distributor -Locate a Distributor,
Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/Graphics/Scotchprint/
WTB/Distributors/??WT.ac=Hor-
NavWhereToBuy

Overall Rank: 1335

Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/ergonomics/home/addi-
tional/WhereToBuy/SelectProduct.
html

Overall Rank: 1343

Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/ergonomics/home/addi-
tional/WhereToBuy/FindOnline.html
Overall Rank: 1374

Saved >>
http://www.wist.com/Main?action=
auxcart&function=findcarts
Overall Rank: 1378

http://www.futuro-usa.com/wps/por-
tal/3M/en_US/Futuro/Global/Sup-
port/LightBoxWTBPoWFindOnline.
html

Overall Rank: 1396

Scotchbrite Where to Buy -Select
Category
http://www.scotch-brite.com/wps/
portal/3M/en_US/Scotch-BriteBrand/
Scotch-Brite/Support/Where-to-buy/
sbritewtbproductcat.html

Overall Rank: 1418

WTB Clicks
http://www.filtrete.com/wps/portal/
3M/en_US/FiltreteUS/Filtrete/Sup-
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http://solutions.3m.com/wps/portal/3M/en_US/Graphics/Scotchprint/WTB/Distributors/??WT.ac=HorNavWhereToBuy
http://solutions.3m.com/wps/portal/3M/en_US/Graphics/Scotchprint/WTB/Distributors/??WT.ac=HorNavWhereToBuy
http://solutions.3m.com/wps/portal/3M/en_US/Graphics/Scotchprint/WTB/Distributors/??WT.ac=HorNavWhereToBuy
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/SelectProduct.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/SelectProduct.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/SelectProduct.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/SelectProduct.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/FindOnline.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/FindOnline.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/FindOnline.html
http://www.wist.com/Main?action=auxcart&function=findcarts
http://www.wist.com/Main?action=auxcart&function=findcarts
http://www.futuro-usa.com/wps/portal/3M/en_US/Futuro/Global/Support/LightBoxWTBPoWFindOnline.html
http://www.futuro-usa.com/wps/portal/3M/en_US/Futuro/Global/Support/LightBoxWTBPoWFindOnline.html
http://www.futuro-usa.com/wps/portal/3M/en_US/Futuro/Global/Support/LightBoxWTBPoWFindOnline.html
http://www.futuro-usa.com/wps/portal/3M/en_US/Futuro/Global/Support/LightBoxWTBPoWFindOnline.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/sbritewtbproductcat.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/sbritewtbproductcat.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/sbritewtbproductcat.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/sbritewtbproductcat.html
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy/wtbclick.html
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy/wtbclick.html
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy/wtbclick.html
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47.

48.

49.

50.

Pages

Where to Buy
http://www.acebrand.com/wps/por-
tal/3M/en_US/AceBrand/Home/Sup-
port/Where-to-Buy/

Overall Rank: 1452

Saved >>
http://www.wist.com/Main?action=
auxcart&function=findlists

Overall Rank: 1455

WTB Find On line
http://www.command.com/wps/por-
tal/3M/en_US/NACommand/Com-
mand/Support/Where-to-Buy/
WTBFindOnline.html

Overall Rank: 1533

PoW Where to Buy Clicks
http://www.scotch-brite.com/wps/
portal/3M/en_US/Scotch-BriteBrand/
Scotch-Brite/Products/PowWhereto-
buyClicks.html

Overall Rank: 1566

Subtotal for rows 1-50
Other
Total

Visits

618

616

571

554

Iltems 1-50 of 61

Views

789

1,235

784

704

130,508
9,905
140,413

Average
Time
Viewed
(seconds)

21

16

64

Average
Time to
Serve (ms)

0

Pages


http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/
http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/
http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/
http://www.wist.com/Main?action=auxcart&function=findlists
http://www.wist.com/Main?action=auxcart&function=findlists
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBFindOnline.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBFindOnline.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBFindOnline.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBFindOnline.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Products/PowWheretobuyClicks.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Products/PowWheretobuyClicks.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Products/PowWheretobuyClicks.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Products/PowWheretobuyClicks.html

Pages - Help Card

o Column Definitions

Pages

Any displayed page. You can specify for each profile the types of files that qualify as a
page. These settings can be changed by the Webtrends administrator.

Visits
Number of visits to this page. A visit is a series of actions that begins when a visitor
views the first page from the server, and ends when the visitor leaves the site or re-

mains idle beyond the idle-time limit. The default idle-time limit is thirty minutes. This
time limit can be changed by the system administrator.

Views

Number of times this page was viewed by visitors.

Average Time Viewed

Average length of time, in seconds, that the specified page was viewed.

Average Time to Serve

Average amount of time (in milliseconds) it took to serve each document during the
specified time interval. The time to serve spans from the time the server got a page re-
quest until it transmitted all the data.

Note: Note that in order to show a total for this column, the value is computed to 2 dec-
imal places. However, because the data for each row is an integer measured in mil-
liseconds, the two decimal places are not significant for Average Time to Serve row
values. If the entire column shows values of zero, your web server may not be logging
Time to Serve information.

Report Descriptions

Pages with good content and design are more likely to attract visitors and be revisited.
Less popular pages on a site can be made more appealing by improving the content or
incorporating design elements similar to that on the more important pages. Always re-
member that people are far more interested in content than in design, and average view
times can help determine which content is most important to your visitors.

Pages
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Pages

This report identifies the most popular pages on your site and shows you key metrics for each page such
as Visits, Page Views and Average Time Viewed.

Pages Trend: Query Results: Pages (URLs) = *comprar* OR Pages (URLs) = *where* OR Pages (URLs)
= *representante* OR Pages (URLs) = *sales* OR Pages (URLs) = *thank* OR Pages = *comprar*
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Pages: Query Results: Pages (URLs) = *comprar® OR Pages (URLs) = *where* OR Pages (URLs) =
*representante* OR Pages (URLs) = *sales* OR Pages (URLs) = *thank* OR Pages = *comprar*

L I

Pages

Pages

Where to Buy Stethoscopes a##
Authorized LittmannA® Dealers
a## Shop Stethoscopes
http://solutions.3m.com/wps/portal/
3M/en_US/Littmann/stethoscope/
purchase/where-to-buy/

Overall Rank: 56

3M US: 3M Safety Solutions -
Where To Buy Workplace Safety
Products Near You
http://solutions.3m.com/wps/portal/
3M/en_US/Health/Safety/Support/
Where-to-Buy/

Overall Rank: 193

Commanda#¢ -Where to Buy
http://www.command.com/wps/por-
tal/3M/en_US/NACommand/Com-
mand/Support/Where-to-Buy/
Overall Rank: 196

Filtreted#¢ US -Where to Buy 3M
Filtrete Air Products

http://www. filtrete.com/wps/portal/

3M/en_US/FiltreteUS/Filtrete/Sup-
port/Where-to-Buy/

Overall Rank: 233

Where to Buy 3M Products -
3M.com United States
http://solutions.3m.com/wps/portal/
3M/en_US/Where-To-Buy/Corpo-
rate/?linkid=00ptsp

Overall Rank: 321

Where to Buy
http://www.scotchgard.com/wps/por-
tal/3M/en_US/NAScotchgard/Home/
Support/Where_to_Buy/

Overall Rank: 334

Visits

9,633

4,135

4,061

3,627

2,713

2,597

Views

12,335

7,843

5,282

4,534

3,561

3,201

Average
Time
Viewed
(seconds)

57

65

42

49

81

43

Average
Time to
Serve (ms)

0

43


http://solutions.3m.com/wps/portal/3M/en_US/Littmann/stethoscope/purchase/where-to-buy/
http://solutions.3m.com/wps/portal/3M/en_US/Littmann/stethoscope/purchase/where-to-buy/
http://solutions.3m.com/wps/portal/3M/en_US/Littmann/stethoscope/purchase/where-to-buy/
http://solutions.3m.com/wps/portal/3M/en_US/Health/Safety/Support/Where-to-Buy/
http://solutions.3m.com/wps/portal/3M/en_US/Health/Safety/Support/Where-to-Buy/
http://solutions.3m.com/wps/portal/3M/en_US/Health/Safety/Support/Where-to-Buy/
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy/
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy/
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy/
http://solutions.3m.com/wps/portal/3M/en_US/Where-To-Buy/Corporate/?linkid=00ptsp
http://solutions.3m.com/wps/portal/3M/en_US/Where-To-Buy/Corporate/?linkid=00ptsp
http://solutions.3m.com/wps/portal/3M/en_US/Where-To-Buy/Corporate/?linkid=00ptsp
http://www.scotchgard.com/wps/portal/3M/en_US/NAScotchgard/Home/Support/Where_to_Buy/
http://www.scotchgard.com/wps/portal/3M/en_US/NAScotchgard/Home/Support/Where_to_Buy/
http://www.scotchgard.com/wps/portal/3M/en_US/NAScotchgard/Home/Support/Where_to_Buy/
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10.

11.

12.

13.

Pages

WTB Enter Zip
http://www.command.com/wps/por-
tal/3M/en_US/NACommand/Com-
mand/Support/Where-to-Buy/WT-
BZIP.html

Overall Rank: 371

Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/Scotchgard_Paint_Pro-
tection/Film/Support/Where_to Buy/
Overall Rank: 379

Where to Buy Distributors
http://solutions.3m.com/wps/portal/
3M/en_US/Littmann/stethoscope/
purchase/where-to-buy/distributors/
Overall Rank: 403

Where to Buy 3M Products -
3M.com United States
http://solutions.3m.com/wps/portal/
3M/en_US/Where-To-Buy/

Overall Rank: 429

WTB PoW Zip code
http://www.acebrand.com/wps/por-
tal/3M/en_US/AceBrand/Home/Sup-
port/Where-to-Buy/WTBPowZipCod
e.html

Overall Rank: 440

WTB Submit
http://www.command.com/wps/por-
tal/3M/en_US/NACommand/Com-
mand/Support/Where-to-Buy/WTB-
SubmitZip.html

Overall Rank: 458

3M United States: Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/Manufacturing/Industry/
Where-to-Buy/Search/

Overall Rank: 503

Visits

2,405

2,352

2,174

2,034

2,008

1,952

1,776

Views

2,882

4,775

2,522

2,491

2,708

4,343

2,270

Average

Time Av.erage

\ Time to

T Serve (ms)
(seconds)

5 0

70 0

66 0

111 0

8 0

7 0

137 0

Pages


http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBZIP.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBZIP.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBZIP.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBZIP.html
http://solutions.3m.com/wps/portal/3M/en_US/Scotchgard_Paint_Protection/Film/Support/Where_to_Buy/
http://solutions.3m.com/wps/portal/3M/en_US/Scotchgard_Paint_Protection/Film/Support/Where_to_Buy/
http://solutions.3m.com/wps/portal/3M/en_US/Scotchgard_Paint_Protection/Film/Support/Where_to_Buy/
http://solutions.3m.com/wps/portal/3M/en_US/Littmann/stethoscope/purchase/where-to-buy/distributors/
http://solutions.3m.com/wps/portal/3M/en_US/Littmann/stethoscope/purchase/where-to-buy/distributors/
http://solutions.3m.com/wps/portal/3M/en_US/Littmann/stethoscope/purchase/where-to-buy/distributors/
http://solutions.3m.com/wps/portal/3M/en_US/Where-To-Buy/
http://solutions.3m.com/wps/portal/3M/en_US/Where-To-Buy/
http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/WTBPowZipCode.html
http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/WTBPowZipCode.html
http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/WTBPowZipCode.html
http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/WTBPowZipCode.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBSubmitZip.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBSubmitZip.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBSubmitZip.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBSubmitZip.html
http://solutions.3m.com/wps/portal/3M/en_US/Manufacturing/Industry/Where-to-Buy/Search/
http://solutions.3m.com/wps/portal/3M/en_US/Manufacturing/Industry/Where-to-Buy/Search/
http://solutions.3m.com/wps/portal/3M/en_US/Manufacturing/Industry/Where-to-Buy/Search/
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18.

19.

20.

Pages

Pages

3M US: Where to Buy 3M Comput-
er Privacy Screens -Laptop Priva-
cy Filters
http://solutions.3m.com/wps/portal/
3M/en_US/SDP/Privacy_Filters/
Products/Where-To-Buy/

Overall Rank: 521

TVa# M2 H#a ¢ #adtaH#e-aH; atHia# a
HHAHHT e ettt HaetHi' #Har°g
#eHdeHE L Lathl#He L LatHtaH aHp
a#'.aiHtal
http://www.mmm.co.jp/mailform/
cmd/request/thanks.html

Overall Rank: 662

Where to Buy 3M ESPE Dental
Products in the US
http://solutions.3m.com/wps/portal/
3M/en_US/3M-ESPE-NA/dental-pro-
fessionals/products/where-to-buy/
Overall Rank: 671

3M US: FUTUROA&#¢ Purchase FU-
TURO Products -Where to Buy
http://www.futuro-usa.com/wps/por-
tal/3M/en_US/Futuro/Global/Sup-
port/WhereToBuy/

Overall Rank: 688

3M do Brasil : Onde Comprar
http://solutions.3m.com.br/wps/por-
tal/3M/pt_BR/Where-To-Buy/Corpo-
rate

Overall Rank: 745

3M United States: Thank You
http://solutions.3m.com/wps/portal/
3M/en_US/WW2/Country/Corp/Con-
tact/Thank-You/

Overall Rank: 795

Shopping Cart View
http://www.wist.com/Main?action=
go&where=shoppingcart

Overall Rank: 834

Visits

1,715

1,353

1,343

1,313

1,224

1,165

1,096

Views

2,295

1,497

1,632

1,755

1,749

1,213

2,096

Average
Time
Viewed
(seconds)

96

132

59

56

48

120

52

Average
Time to
Serve (ms)

0
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http://solutions.3m.com/wps/portal/3M/en_US/SDP/Privacy_Filters/Products/Where-To-Buy/
http://solutions.3m.com/wps/portal/3M/en_US/SDP/Privacy_Filters/Products/Where-To-Buy/
http://solutions.3m.com/wps/portal/3M/en_US/SDP/Privacy_Filters/Products/Where-To-Buy/
http://www.mmm.co.jp/mailform/cmd/request/thanks.html
http://www.mmm.co.jp/mailform/cmd/request/thanks.html
http://solutions.3m.com/wps/portal/3M/en_US/3M-ESPE-NA/dental-professionals/products/where-to-buy/
http://solutions.3m.com/wps/portal/3M/en_US/3M-ESPE-NA/dental-professionals/products/where-to-buy/
http://solutions.3m.com/wps/portal/3M/en_US/3M-ESPE-NA/dental-professionals/products/where-to-buy/
http://www.futuro-usa.com/wps/portal/3M/en_US/Futuro/Global/Support/WhereToBuy/
http://www.futuro-usa.com/wps/portal/3M/en_US/Futuro/Global/Support/WhereToBuy/
http://www.futuro-usa.com/wps/portal/3M/en_US/Futuro/Global/Support/WhereToBuy/
http://solutions.3m.com.br/wps/portal/3M/pt_BR/Where-To-Buy/Corporate
http://solutions.3m.com.br/wps/portal/3M/pt_BR/Where-To-Buy/Corporate
http://solutions.3m.com.br/wps/portal/3M/pt_BR/Where-To-Buy/Corporate
http://solutions.3m.com/wps/portal/3M/en_US/WW2/Country/Corp/Contact/Thank-You/
http://solutions.3m.com/wps/portal/3M/en_US/WW2/Country/Corp/Contact/Thank-You/
http://solutions.3m.com/wps/portal/3M/en_US/WW2/Country/Corp/Contact/Thank-You/
http://www.wist.com/Main?action=go&where=shoppingcart
http://www.wist.com/Main?action=go&where=shoppingcart
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24,
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26.

Pages

3M India: Where to Buy
http://solutions.3mindia.co.in/wps/
portal/3M/en_IN/3MCarCare/
3MCarCare/Customer-Support/
Where-to-Buy/

Overall Rank: 851

Where to Buy:A ClI Results
http://solutions.3m.com/wps/portal/
3M/en_US/ergonomics/home/addi-
tional/WhereToBuy/?PC_7__
RJH9U523000PE02NMFM3CAOK
U4 _assetld=1180620665726&sku=
&soloMode=true&submit=true&zip-
code=

Overall Rank: 964

Where to Buy 3M Products -
3M.com United States
http://solutions.3m.com/wps/portal/
3M/en_US/Where-To-Buy/Corpo-
rate/?linkid=00hp

Overall Rank: 994

Meguiar's Brasil -Site Oficial
http://www.meguiars.com.br/onde-
comprar

Overall Rank: 1046

CIResults
http://www.scotch-brite.com/wps/
portal/3M/en_US/Scotch-BriteBrand/
Scotch-Brite/Support/Where-to-buy/
ClIResults?sku=&soloMode=true&
submit=true&zipcode=

Overall Rank: 1063

Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/3M-Super-77/Super77/
Resources/WhereToBuy/

Overall Rank: 1066

Visits

1,080

943

919

874

866

864

Views

1,365

1,200

1,093

1,097

1,096

1,011

Average

Time Av.erage

\ Time to

T Serve (ms)
(seconds)

72 0

17 0

103 0

23 0

23 0

133 0

Pages


http://solutions.3mindia.co.in/wps/portal/3M/en_IN/3MCarCare/3MCarCare/Customer-Support/Where-to-Buy/
http://solutions.3mindia.co.in/wps/portal/3M/en_IN/3MCarCare/3MCarCare/Customer-Support/Where-to-Buy/
http://solutions.3mindia.co.in/wps/portal/3M/en_IN/3MCarCare/3MCarCare/Customer-Support/Where-to-Buy/
http://solutions.3mindia.co.in/wps/portal/3M/en_IN/3MCarCare/3MCarCare/Customer-Support/Where-to-Buy/
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/?PC_7_RJH9U52300OPE02NMFM3CA0KU4_assetId=1180620665726&sku=&soloMode=true&submit=true&zipcode=
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/?PC_7_RJH9U52300OPE02NMFM3CA0KU4_assetId=1180620665726&sku=&soloMode=true&submit=true&zipcode=
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/?PC_7_RJH9U52300OPE02NMFM3CA0KU4_assetId=1180620665726&sku=&soloMode=true&submit=true&zipcode=
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/?PC_7_RJH9U52300OPE02NMFM3CA0KU4_assetId=1180620665726&sku=&soloMode=true&submit=true&zipcode=
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/?PC_7_RJH9U52300OPE02NMFM3CA0KU4_assetId=1180620665726&sku=&soloMode=true&submit=true&zipcode=
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http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=&soloMode=true&submit=true&zipcode=
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=&soloMode=true&submit=true&zipcode=
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=&soloMode=true&submit=true&zipcode=
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=&soloMode=true&submit=true&zipcode=
http://solutions.3m.com/wps/portal/3M/en_US/3M-Super-77/Super77/Resources/WhereToBuy/
http://solutions.3m.com/wps/portal/3M/en_US/3M-Super-77/Super77/Resources/WhereToBuy/
http://solutions.3m.com/wps/portal/3M/en_US/3M-Super-77/Super77/Resources/WhereToBuy/
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Pages

3M US: Buy Scotch-Brite Home
Cleaning Products -Find Retailer
http://www.scotch-brite.com/wps/
portal/3M/en_US/Scotch-BriteBrand/
Scotch-Brite/Support/Where-to-buy/
Overall Rank: 1082

Where to Buy Distributor Search -
3M US
http://solutions.3m.com/wps/portal/
3M/en_US/3M-Industrial/Adhesives/
Support/Where-to-Buy/

Overall Rank: 1093

3M MA®xico: Encuentra a tu dis-
tribuidor mAjs cercano
http://solutions.3m.com.mx/wps/por-
tal/3M/es_MX/Car_Care/Home _
Page/Donde_Comprar/Distribuidor
es/

Overall Rank: 1101

Where To Buy
http://wheretobuy.3m.co.uk/en_GB/
Overall Rank: 1104

3Ma#¢ Ultrathona#¢ Insect Repel-
lent -Where to Buy -List of Retail-
ers
http://solutions.3m.com/wps/portal/
3M/en_US/Ultrathon/Products/
Where-to-Buy/List-of-Retailers/
Overall Rank: 1170

Filtreted#¢ US -Where to Buy 3M
Filtrete Water Products

http://www filtrete.com/wps/portal/
3M/en_US/FiltreteUS/Filtrete/Sup-
port/Where-to-Buy-Water-Products/
Overall Rank: 1239

Visits

853

840

835

831

780

735

Views

1,045

1,019

1,177

2,431

986

869

Average

Time Av.erage
. Time to
Viewed Servel(ms)
(seconds)
4 0
141 0
101 0
14 0
45 0
63 0
47


http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/
http://solutions.3m.com/wps/portal/3M/en_US/3M-Industrial/Adhesives/Support/Where-to-Buy/
http://solutions.3m.com/wps/portal/3M/en_US/3M-Industrial/Adhesives/Support/Where-to-Buy/
http://solutions.3m.com/wps/portal/3M/en_US/3M-Industrial/Adhesives/Support/Where-to-Buy/
http://solutions.3m.com.mx/wps/portal/3M/es_MX/Car_Care/Home_Page/Donde_Comprar/Distribuidores/
http://solutions.3m.com.mx/wps/portal/3M/es_MX/Car_Care/Home_Page/Donde_Comprar/Distribuidores/
http://solutions.3m.com.mx/wps/portal/3M/es_MX/Car_Care/Home_Page/Donde_Comprar/Distribuidores/
http://solutions.3m.com.mx/wps/portal/3M/es_MX/Car_Care/Home_Page/Donde_Comprar/Distribuidores/
http://wheretobuy.3m.co.uk/en_GB/
http://solutions.3m.com/wps/portal/3M/en_US/Ultrathon/Products/Where-to-Buy/List-of-Retailers/
http://solutions.3m.com/wps/portal/3M/en_US/Ultrathon/Products/Where-to-Buy/List-of-Retailers/
http://solutions.3m.com/wps/portal/3M/en_US/Ultrathon/Products/Where-to-Buy/List-of-Retailers/
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy-Water-Products/
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy-Water-Products/
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy-Water-Products/
http://solutions.3m.com/wps/portal/3M/en_US/Pocket/Projector/Main/WhereToBuy/
http://solutions.3m.com/wps/portal/3M/en_US/Pocket/Projector/Main/WhereToBuy/
http://solutions.3m.com/wps/portal/3M/en_US/Pocket/Projector/Main/WhereToBuy/
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Pages

3M United States: 3Ma#¢ Pocket
Projector: Where To Buy
http://solutions.3m.com/wps/portal/
3M/en_US/Pocket/Projector/Main/
WhereToBuy/

Overall Rank: 1251

3M US: Graphic Solutions: Locate
a Distributor -Locate a Distributor,
Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/Graphics/Scotchprint/
WTB/Distributors/??WT.ac=Hor-
NavWhereToBuy

Overall Rank: 1335

Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/ergonomics/home/addi-
tional/WhereToBuy/SelectProduct.
html

Overall Rank: 1343

Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/ergonomics/home/addi-
tional/WhereToBuy/FindOnline.html
Overall Rank: 1374

Scotchbrite Where to Buy -Select
Category
http://www.scotch-brite.com/wps/
portal/3M/en_US/Scotch-BriteBrand/
Scotch-Brite/Support/Where-to-buy/
sbritewtbproductcat.html

Overall Rank: 1418

WTB Clicks
http://www.filtrete.com/wps/portal/
3M/en_US/FiltreteUS/Filtrete/Sup-
port/Where-to-Buy/wtbclick.html
Overall Rank: 1429

Visits

727

676

673

657

637

631

Views

1,007

989

1,895

1,205

1,549

704

Average

Time Av.erage

. Time to

Viewed Servel(ms)
(seconds)

133 0

17 0

8 0

3 0

12 0

69 0
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http://solutions.3m.com/wps/portal/3M/en_US/Graphics/Scotchprint/WTB/Distributors/??WT.ac=HorNavWhereToBuy
http://solutions.3m.com/wps/portal/3M/en_US/Graphics/Scotchprint/WTB/Distributors/??WT.ac=HorNavWhereToBuy
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/SelectProduct.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/SelectProduct.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/SelectProduct.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/SelectProduct.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/FindOnline.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/FindOnline.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/FindOnline.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/sbritewtbproductcat.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/sbritewtbproductcat.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/sbritewtbproductcat.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/sbritewtbproductcat.html
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy/wtbclick.html
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy/wtbclick.html
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Where to Buy
http://www.acebrand.com/wps/por-
tal/3M/en_US/AceBrand/Home/Sup-
port/Where-to-Buy/

Overall Rank: 1452

3M do Brasil -AplicaA§Apes In-
dustriais: Onde Comprar
http://solutions.3m.com.br/wps/por-
tal/3M/pt_BR/AplicacoesIndustriais/
Home/ServicosCliente/OndeCom-
prar/

Overall Rank: 1482

3M MA®©xico: DA3nde Comprar
http://solutions.3m.com.mx/wps/por-
tal/3M/es_MX/Abrasivos/Home/So-
porte/Donde-Comprar/

Overall Rank: 1531

WTB Find On line
http://www.command.com/wps/por-
tal/3M/en_US/NACommand/Com-
mand/Support/Where-to-Buy/
WTBFindOnline.html

Overall Rank: 1533

PoW Where to Buy Clicks
http://www.scotch-brite.com/wps/
portal/3M/en_US/Scotch-BriteBrand/
Scotch-Brite/Products/PowWhereto-
buyClicks.html

Overall Rank: 1566

CIResults
http://www.scotch-brite.com/wps/
portal/3M/en_US/Scotch-BriteBrand/
Scotch-Brite/Support/Where-to-buy/
ClIResults?sku=22111130037 &solo-
Mode=true&submit=true&zipcode=-1
Overall Rank: 1604

Visits

618

601

572

571

554

538

Views

789

772

710

784

704

670

Average

Time Av.erage
. Time to
Viewed Senclms)
(seconds)
21 0
161 0
143 0
3 0
64 0
38 0
49


http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/
http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/
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http://solutions.3m.com.br/wps/portal/3M/pt_BR/AplicacoesIndustriais/Home/ServicosCliente/OndeComprar/
http://solutions.3m.com.br/wps/portal/3M/pt_BR/AplicacoesIndustriais/Home/ServicosCliente/OndeComprar/
http://solutions.3m.com.mx/wps/portal/3M/es_MX/Abrasivos/Home/Soporte/Donde-Comprar/
http://solutions.3m.com.mx/wps/portal/3M/es_MX/Abrasivos/Home/Soporte/Donde-Comprar/
http://solutions.3m.com.mx/wps/portal/3M/es_MX/Abrasivos/Home/Soporte/Donde-Comprar/
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBFindOnline.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBFindOnline.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBFindOnline.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBFindOnline.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Products/PowWheretobuyClicks.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Products/PowWheretobuyClicks.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Products/PowWheretobuyClicks.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Products/PowWheretobuyClicks.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=ZZ111130037&soloMode=true&submit=true&zipcode=-1
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=ZZ111130037&soloMode=true&submit=true&zipcode=-1
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=ZZ111130037&soloMode=true&submit=true&zipcode=-1
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=ZZ111130037&soloMode=true&submit=true&zipcode=-1
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=ZZ111130037&soloMode=true&submit=true&zipcode=-1
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/

50

45.

46.

47.

48.

49.

50.

Pages

Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/ergonomics/home/addi-
tional/WhereToBuy/

Overall Rank: 1647

e%Vie*-eftitén#
http://solutions.3m.com.tw/wps/por-
tal/3M/zh_ TW/TWCHIMPurewater/
home/w/whereToBuy/

Overall Rank: 1694

Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/ergonomics/home/addi-
tional/WhereToBuy/SelectCategory.
html

Overall Rank: 1695

WTB Find Store click
http://www.futuro-usa.com/wps/por-
tal/3M/en_US/Futuro/Global/Sup-
port/WhereToBuy/WTBFindStore.
html

Overall Rank: 1769

WTB PoW Show Online Stores
http://www.acebrand.com/wps/por-
tal/3M/en_US/AceBrand/Home/Sup-
port/Where-to-Buy/WTBPow-
ShowOnlineStores.html

Overall Rank: 1820

3Ma#¢ Food Safety Website a##
Food Safety a## Where To Buy
http://solutions.3m.com/wps/portal/

3M/en_US/Microbiology/FoodSafety/

product-information/where-to-buy/
Overall Rank: 1826

Subtotal for rows 1-50
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500
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Iltems 1-50 of 52

Views

678
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876
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1,451
104,952

Average
Time
Viewed
(seconds)

3

72

14

16

115

Average
Time to
Serve (ms)

0
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Pages - Help Card

o Column Definitions

Pages

Any displayed page. You can specify for each profile the types of files that qualify as a
page. These settings can be changed by the Webtrends administrator.

Visits
Number of visits to this page. A visit is a series of actions that begins when a visitor
views the first page from the server, and ends when the visitor leaves the site or re-

mains idle beyond the idle-time limit. The default idle-time limit is thirty minutes. This
time limit can be changed by the system administrator.

Views

Number of times this page was viewed by visitors.

Average Time Viewed

Average length of time, in seconds, that the specified page was viewed.

Average Time to Serve

Average amount of time (in milliseconds) it took to serve each document during the
specified time interval. The time to serve spans from the time the server got a page re-
quest until it transmitted all the data.

Note: Note that in order to show a total for this column, the value is computed to 2 dec-
imal places. However, because the data for each row is an integer measured in mil-
liseconds, the two decimal places are not significant for Average Time to Serve row
values. If the entire column shows values of zero, your web server may not be logging
Time to Serve information.

Report Descriptions

Pages with good content and design are more likely to attract visitors and be revisited.
Less popular pages on a site can be made more appealing by improving the content or
incorporating design elements similar to that on the more important pages. Always re-
member that people are far more interested in content than in design, and average view
times can help determine which content is most important to your visitors.

Pages
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Pages

This report identifies the most popular pages on your site and shows you key metrics for each page such
as Visits, Page Views and Average Time Viewed.
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Pages

Pages

. 3M US: 3M Safety Solutions -Con-

tact Us by Phone Or Email
http://solutions.3m.com/wps/portal/
3M/en_US/Health/Safety/Support/
ContactUs/

Overall Rank: 761

ScotchA® US -Contact Us -Sticky
Tape, Clear Packing Tape, Adhe-
sives, Lamination
http://www.scotchbrand.com/wps/por-
tal/3M/en_US/ScotchBrand/Scotch/
Support/ContactUs/

Overall Rank: 1334

Contact Us
http://www.post-it.com/wps/portal/3M/
en_US/Post_It/Global/Home/Support/
ContactUs/

Overall Rank: 1699
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ltems 1-3 of 3

Views
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http://www.scotchbrand.com/wps/portal/3M/en_US/ScotchBrand/Scotch/Support/ContactUs/
http://www.scotchbrand.com/wps/portal/3M/en_US/ScotchBrand/Scotch/Support/ContactUs/
http://www.scotchbrand.com/wps/portal/3M/en_US/ScotchBrand/Scotch/Support/ContactUs/
http://www.post-it.com/wps/portal/3M/en_US/Post_It/Global/Home/Support/ContactUs/
http://www.post-it.com/wps/portal/3M/en_US/Post_It/Global/Home/Support/ContactUs/
http://www.post-it.com/wps/portal/3M/en_US/Post_It/Global/Home/Support/ContactUs/

Pages - Help Card

o Column Definitions

Pages

Any displayed page. You can specify for each profile the types of files that qualify as a
page. These settings can be changed by the Webtrends administrator.

Visits
Number of visits to this page. A visit is a series of actions that begins when a visitor
views the first page from the server, and ends when the visitor leaves the site or re-
mains idle beyond the idle-time limit. The default idle-time limit is thirty minutes. This
time limit can be changed by the system administrator.

Views

Number of times this page was viewed by visitors.

Average Time Viewed

Average length of time, in seconds, that the specified page was viewed.

Average Time to Serve

Average amount of time (in milliseconds) it took to serve each document during the
specified time interval. The time to serve spans from the time the server got a page re-
quest until it transmitted all the data.

Note: Note that in order to show a total for this column, the value is computed to 2 dec-
imal places. However, because the data for each row is an integer measured in mil-
liseconds, the two decimal places are not significant for Average Time to Serve row
values. If the entire column shows values of zero, your web server may not be logging
Time to Serve information.

Report Descriptions

Pages with good content and design are more likely to attract visitors and be revisited.
Less popular pages on a site can be made more appealing by improving the content or
incorporating design elements similar to that on the more important pages. Always re-
member that people are far more interested in content than in design, and average view
times can help determine which content is most important to your visitors.
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Pages

This report identifies the most popular pages on your site and shows you key metrics for each page such
as Visits, Page Views and Average Time Viewed.

Pages Trend: Query Results: Pages (URLs) = *comprar* OR Pages (URLs) = *where* OR Pages (URLSs)
= *representante* OR Pages (URLs) = *sales* OR Pages (URLs) = *thank*

Yisits

750

500

250

U T T T T T T T T T T T T T T
06/01 06/02 06/03 06/04 06/05 06/06 06/07 OG/08 06/09 OGN0 06M1 06M2 06M3 06M4 06MS5 D6ME

Pages: Query Results: Pages (URLs) = *comprar* OR Pages (URLs) = *where* OR Pages (URLs) =
*representante” OR Pages (URLs) = *sales* OR Pages (URLs) = *thank*

Yisits
10,000
7,500
5,000
2,500
U [ | l | | [ | | [ | | | [ | ! | q [ | q |
1|:3|5|?|9|11|13|15|1?|19|21|23|25|2?|29|31|:3:3|:35|:3?|:39|41|4a|4<5|4?|49|
2 4 B 8 10 12 14 18 18 20 22 24 26 28 30 32 34 36 38 40 42 44 48 43 &0

Pages 55



Pages: Query Results: Pages (URLs) = *comprar® OR Pages (URLs) = *where* OR Pages (URLs) =
*representante* OR Pages (URLs) = *sales* OR Pages (URLs) = *thank*
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Pages

Where to Buy Stethoscopes a##
Authorized LittmannA® Dealers
a## Shop Stethoscopes
http://solutions.3m.com/wps/portal/
3M/en_US/Littmann/stethoscope/
purchase/where-to-buy/

Overall Rank: 56

3M US: 3M Safety Solutions -
Where To Buy Workplace Safety
Products Near You
http://solutions.3m.com/wps/portal/
3M/en_US/Health/Safety/Support/
Where-to-Buy/

Overall Rank: 193

Commanda#¢ -Where to Buy
http://www.command.com/wps/por-
tal/3M/en_US/NACommand/Com-
mand/Support/Where-to-Buy/
Overall Rank: 196

Filtreted#¢ US -Where to Buy 3M
Filtrete Air Products

http://www. filtrete.com/wps/portal/

3M/en_US/FiltreteUS/Filtrete/Sup-
port/Where-to-Buy/

Overall Rank: 233

Where to Buy 3M Products -
3M.com United States
http://solutions.3m.com/wps/portal/
3M/en_US/Where-To-Buy/Corpo-
rate/?linkid=00ptsp

Overall Rank: 321

Where to Buy
http://www.scotchgard.com/wps/por-
tal/3M/en_US/NAScotchgard/Home/
Support/Where_to_Buy/

Overall Rank: 334

Visits

9,633

4,135

4,061

3,627

2,713

2,597

Views

12,335

7,843

5,282

4,534

3,561

3,201

Average
Time
Viewed
(seconds)

57

65

42

49

81

43

Average
Time to
Serve (ms)

0

Pages


http://solutions.3m.com/wps/portal/3M/en_US/Littmann/stethoscope/purchase/where-to-buy/
http://solutions.3m.com/wps/portal/3M/en_US/Littmann/stethoscope/purchase/where-to-buy/
http://solutions.3m.com/wps/portal/3M/en_US/Littmann/stethoscope/purchase/where-to-buy/
http://solutions.3m.com/wps/portal/3M/en_US/Health/Safety/Support/Where-to-Buy/
http://solutions.3m.com/wps/portal/3M/en_US/Health/Safety/Support/Where-to-Buy/
http://solutions.3m.com/wps/portal/3M/en_US/Health/Safety/Support/Where-to-Buy/
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy/
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy/
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy/
http://solutions.3m.com/wps/portal/3M/en_US/Where-To-Buy/Corporate/?linkid=00ptsp
http://solutions.3m.com/wps/portal/3M/en_US/Where-To-Buy/Corporate/?linkid=00ptsp
http://solutions.3m.com/wps/portal/3M/en_US/Where-To-Buy/Corporate/?linkid=00ptsp
http://www.scotchgard.com/wps/portal/3M/en_US/NAScotchgard/Home/Support/Where_to_Buy/
http://www.scotchgard.com/wps/portal/3M/en_US/NAScotchgard/Home/Support/Where_to_Buy/
http://www.scotchgard.com/wps/portal/3M/en_US/NAScotchgard/Home/Support/Where_to_Buy/
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13.

Pages

Pages

WTB Enter Zip
http://www.command.com/wps/por-
tal/3M/en_US/NACommand/Com-
mand/Support/Where-to-Buy/WT-
BZIP.html

Overall Rank: 371

Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/Scotchgard_Paint_Pro-
tection/Film/Support/Where_to Buy/
Overall Rank: 379

Where to Buy Distributors
http://solutions.3m.com/wps/portal/
3M/en_US/Littmann/stethoscope/
purchase/where-to-buy/distributors/
Overall Rank: 403

Where to Buy 3M Products -
3M.com United States
http://solutions.3m.com/wps/portal/
3M/en_US/Where-To-Buy/

Overall Rank: 429

WTB PoW Zip code
http://www.acebrand.com/wps/por-
tal/3M/en_US/AceBrand/Home/Sup-
port/Where-to-Buy/WTBPowZipCod
e.html

Overall Rank: 440

WTB Submit
http://www.command.com/wps/por-
tal/3M/en_US/NACommand/Com-
mand/Support/Where-to-Buy/WTB-
SubmitZip.html

Overall Rank: 458

3M United States: Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/Manufacturing/Industry/
Where-to-Buy/Search/

Overall Rank: 503

Visits

2,405

2,352

2,174

2,034

2,008

1,952

1,776

Views

2,882

4,775

2,522

2,491

2,708

4,343

2,270

Average

Time Av.erage
. Time to
Viewed Senclms)
(seconds)
5 0
70 0
66 0
111 0
8 0
7 0
137 0
57


http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBZIP.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBZIP.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBZIP.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBZIP.html
http://solutions.3m.com/wps/portal/3M/en_US/Scotchgard_Paint_Protection/Film/Support/Where_to_Buy/
http://solutions.3m.com/wps/portal/3M/en_US/Scotchgard_Paint_Protection/Film/Support/Where_to_Buy/
http://solutions.3m.com/wps/portal/3M/en_US/Scotchgard_Paint_Protection/Film/Support/Where_to_Buy/
http://solutions.3m.com/wps/portal/3M/en_US/Littmann/stethoscope/purchase/where-to-buy/distributors/
http://solutions.3m.com/wps/portal/3M/en_US/Littmann/stethoscope/purchase/where-to-buy/distributors/
http://solutions.3m.com/wps/portal/3M/en_US/Littmann/stethoscope/purchase/where-to-buy/distributors/
http://solutions.3m.com/wps/portal/3M/en_US/Where-To-Buy/
http://solutions.3m.com/wps/portal/3M/en_US/Where-To-Buy/
http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/WTBPowZipCode.html
http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/WTBPowZipCode.html
http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/WTBPowZipCode.html
http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/WTBPowZipCode.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBSubmitZip.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBSubmitZip.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBSubmitZip.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBSubmitZip.html
http://solutions.3m.com/wps/portal/3M/en_US/Manufacturing/Industry/Where-to-Buy/Search/
http://solutions.3m.com/wps/portal/3M/en_US/Manufacturing/Industry/Where-to-Buy/Search/
http://solutions.3m.com/wps/portal/3M/en_US/Manufacturing/Industry/Where-to-Buy/Search/
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Pages

3M US: Where to Buy 3M Comput-
er Privacy Screens -Laptop Priva-
cy Filters
http://solutions.3m.com/wps/portal/
3M/en_US/SDP/Privacy_Filters/
Products/Where-To-Buy/

Overall Rank: 521

TV# M2 H#a ¢ #adHtaH#e-aH; atHta# a
HHAHHT e ettt e tli' #ar°g
#eHdeHE L Lathl e L LatHtal aHp
a#'.aiHtal
http://www.mmm.co.jp/mailform/
cmd/request/thanks.html

Overall Rank: 662

Where to Buy 3M ESPE Dental
Products in the US
http://solutions.3m.com/wps/portal/
3M/en_US/3M-ESPE-NA/dental-pro-
fessionals/products/where-to-buy/
Overall Rank: 671

3M US: FUTUROA&#¢ Purchase FU-
TURO Products -Where to Buy
http://www.futuro-usa.com/wps/por-
tal/3M/en_US/Futuro/Global/Sup-
port/WhereToBuy/

Overall Rank: 688

3M do Brasil : Onde Comprar
http://solutions.3m.com.br/wps/por-
tal/3M/pt_BR/Where-To-Buy/Corpo-
rate

Overall Rank: 745

3M United States: Thank You
http://solutions.3m.com/wps/portal/
3M/en_US/WW2/Country/Corp/Con-
tact/Thank-You/

Overall Rank: 795

Shopping Cart View
http://www.wist.com/Main?action=
go&where=shoppingcart

Overall Rank: 834

Visits

1,715

1,353

1,343

1,313

1,224

1,165

1,096

Views

2,295

1,497

1,632

1,755

1,749

1,213

2,096

Average
Time
Viewed
(seconds)

96

132

59

56

48

120

52

Average
Time to
Serve (ms)

0

Pages


http://solutions.3m.com/wps/portal/3M/en_US/SDP/Privacy_Filters/Products/Where-To-Buy/
http://solutions.3m.com/wps/portal/3M/en_US/SDP/Privacy_Filters/Products/Where-To-Buy/
http://solutions.3m.com/wps/portal/3M/en_US/SDP/Privacy_Filters/Products/Where-To-Buy/
http://www.mmm.co.jp/mailform/cmd/request/thanks.html
http://www.mmm.co.jp/mailform/cmd/request/thanks.html
http://solutions.3m.com/wps/portal/3M/en_US/3M-ESPE-NA/dental-professionals/products/where-to-buy/
http://solutions.3m.com/wps/portal/3M/en_US/3M-ESPE-NA/dental-professionals/products/where-to-buy/
http://solutions.3m.com/wps/portal/3M/en_US/3M-ESPE-NA/dental-professionals/products/where-to-buy/
http://www.futuro-usa.com/wps/portal/3M/en_US/Futuro/Global/Support/WhereToBuy/
http://www.futuro-usa.com/wps/portal/3M/en_US/Futuro/Global/Support/WhereToBuy/
http://www.futuro-usa.com/wps/portal/3M/en_US/Futuro/Global/Support/WhereToBuy/
http://solutions.3m.com.br/wps/portal/3M/pt_BR/Where-To-Buy/Corporate
http://solutions.3m.com.br/wps/portal/3M/pt_BR/Where-To-Buy/Corporate
http://solutions.3m.com.br/wps/portal/3M/pt_BR/Where-To-Buy/Corporate
http://solutions.3m.com/wps/portal/3M/en_US/WW2/Country/Corp/Contact/Thank-You/
http://solutions.3m.com/wps/portal/3M/en_US/WW2/Country/Corp/Contact/Thank-You/
http://solutions.3m.com/wps/portal/3M/en_US/WW2/Country/Corp/Contact/Thank-You/
http://www.wist.com/Main?action=go&where=shoppingcart
http://www.wist.com/Main?action=go&where=shoppingcart
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Pages

Pages

3M India: Where to Buy
http://solutions.3mindia.co.in/wps/
portal/3M/en_IN/3MCarCare/
3MCarCare/Customer-Support/
Where-to-Buy/

Overall Rank: 851

Where to Buy:A CI Results
http://solutions.3m.com/wps/portal/
3M/en_US/ergonomics/home/addi-
tional/WhereToBuy/?PC_7__
RJH9U523000PE02NMFM3CAOK
U4 _assetld=1180620665726&sku=
&soloMode=true&submit=true&zip-
code=

Overall Rank: 964

Where to Buy 3M Products -
3M.com United States
http://solutions.3m.com/wps/portal/
3M/en_US/Where-To-Buy/Corpo-
rate/?linkid=00hp

Overall Rank: 994

Meguiar's Brasil -Site Oficial
http://www.meguiars.com.br/onde-
comprar

Overall Rank: 1046

CIResults
http://www.scotch-brite.com/wps/
portal/3M/en_US/Scotch-BriteBrand/
Scotch-Brite/Support/Where-to-buy/
ClIResults?sku=&soloMode=true&
submit=true&zipcode=

Overall Rank: 1063

Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/3M-Super-77/Super77/
Resources/WhereToBuy/

Overall Rank: 1066

Visits

1,080

943

919

874

866

864

Views

1,365

1,200

1,093

1,097

1,096

1,011

Average

Time Av.erage
. Time to
Viewed Senclms)
(seconds)
72 0
17 0
103 0
23 0
23 0
133 0
59


http://solutions.3mindia.co.in/wps/portal/3M/en_IN/3MCarCare/3MCarCare/Customer-Support/Where-to-Buy/
http://solutions.3mindia.co.in/wps/portal/3M/en_IN/3MCarCare/3MCarCare/Customer-Support/Where-to-Buy/
http://solutions.3mindia.co.in/wps/portal/3M/en_IN/3MCarCare/3MCarCare/Customer-Support/Where-to-Buy/
http://solutions.3mindia.co.in/wps/portal/3M/en_IN/3MCarCare/3MCarCare/Customer-Support/Where-to-Buy/
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/?PC_7_RJH9U52300OPE02NMFM3CA0KU4_assetId=1180620665726&sku=&soloMode=true&submit=true&zipcode=
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/?PC_7_RJH9U52300OPE02NMFM3CA0KU4_assetId=1180620665726&sku=&soloMode=true&submit=true&zipcode=
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/?PC_7_RJH9U52300OPE02NMFM3CA0KU4_assetId=1180620665726&sku=&soloMode=true&submit=true&zipcode=
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/?PC_7_RJH9U52300OPE02NMFM3CA0KU4_assetId=1180620665726&sku=&soloMode=true&submit=true&zipcode=
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/?PC_7_RJH9U52300OPE02NMFM3CA0KU4_assetId=1180620665726&sku=&soloMode=true&submit=true&zipcode=
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/?PC_7_RJH9U52300OPE02NMFM3CA0KU4_assetId=1180620665726&sku=&soloMode=true&submit=true&zipcode=
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/?PC_7_RJH9U52300OPE02NMFM3CA0KU4_assetId=1180620665726&sku=&soloMode=true&submit=true&zipcode=
http://solutions.3m.com/wps/portal/3M/en_US/Where-To-Buy/Corporate/?linkid=00hp
http://solutions.3m.com/wps/portal/3M/en_US/Where-To-Buy/Corporate/?linkid=00hp
http://solutions.3m.com/wps/portal/3M/en_US/Where-To-Buy/Corporate/?linkid=00hp
http://www.meguiars.com.br/onde-comprar
http://www.meguiars.com.br/onde-comprar
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=&soloMode=true&submit=true&zipcode=
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=&soloMode=true&submit=true&zipcode=
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=&soloMode=true&submit=true&zipcode=
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=&soloMode=true&submit=true&zipcode=
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=&soloMode=true&submit=true&zipcode=
http://solutions.3m.com/wps/portal/3M/en_US/3M-Super-77/Super77/Resources/WhereToBuy/
http://solutions.3m.com/wps/portal/3M/en_US/3M-Super-77/Super77/Resources/WhereToBuy/
http://solutions.3m.com/wps/portal/3M/en_US/3M-Super-77/Super77/Resources/WhereToBuy/
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28.

20.

30.

31.

32.

Pages

3M US: Buy Scotch-Brite Home
Cleaning Products -Find Retailer
http://www.scotch-brite.com/wps/
portal/3M/en_US/Scotch-BriteBrand/
Scotch-Brite/Support/Where-to-buy/
Overall Rank: 1082

Where to Buy Distributor Search -
3M US
http://solutions.3m.com/wps/portal/
3M/en_US/3M-Industrial/Adhesives/
Support/Where-to-Buy/

Overall Rank: 1093

3M MA®xico: Encuentra a tu dis-
tribuidor mAjs cercano
http://solutions.3m.com.mx/wps/por-
tal/3M/es_MX/Car_Care/Home _
Page/Donde_Comprar/Distribuidor
es/

Overall Rank: 1101

Where To Buy
http://wheretobuy.3m.co.uk/en_GB/
Overall Rank: 1104

3Ma#¢ Ultrathona#¢ Insect Repel-
lent -Where to Buy -List of Retail-
ers
http://solutions.3m.com/wps/portal/
3M/en_US/Ultrathon/Products/
Where-to-Buy/List-of-Retailers/
Overall Rank: 1170

Filtreted#¢ US -Where to Buy 3M
Filtrete Water Products

http://www filtrete.com/wps/portal/
3M/en_US/FiltreteUS/Filtrete/Sup-
port/Where-to-Buy-Water-Products/
Overall Rank: 1239

Visits

853

840

835

831

780

735

Views

1,045

1,019

1,177

2,431

986

869

Average

Time Av.erage

. Time to

Viewed Servel(ms)
(seconds)

4 0

141 0

101 0

14 0

45 0

63 0

Pages


http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/
http://solutions.3m.com/wps/portal/3M/en_US/3M-Industrial/Adhesives/Support/Where-to-Buy/
http://solutions.3m.com/wps/portal/3M/en_US/3M-Industrial/Adhesives/Support/Where-to-Buy/
http://solutions.3m.com/wps/portal/3M/en_US/3M-Industrial/Adhesives/Support/Where-to-Buy/
http://solutions.3m.com.mx/wps/portal/3M/es_MX/Car_Care/Home_Page/Donde_Comprar/Distribuidores/
http://solutions.3m.com.mx/wps/portal/3M/es_MX/Car_Care/Home_Page/Donde_Comprar/Distribuidores/
http://solutions.3m.com.mx/wps/portal/3M/es_MX/Car_Care/Home_Page/Donde_Comprar/Distribuidores/
http://solutions.3m.com.mx/wps/portal/3M/es_MX/Car_Care/Home_Page/Donde_Comprar/Distribuidores/
http://wheretobuy.3m.co.uk/en_GB/
http://solutions.3m.com/wps/portal/3M/en_US/Ultrathon/Products/Where-to-Buy/List-of-Retailers/
http://solutions.3m.com/wps/portal/3M/en_US/Ultrathon/Products/Where-to-Buy/List-of-Retailers/
http://solutions.3m.com/wps/portal/3M/en_US/Ultrathon/Products/Where-to-Buy/List-of-Retailers/
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy-Water-Products/
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy-Water-Products/
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy-Water-Products/
http://solutions.3m.com/wps/portal/3M/en_US/Pocket/Projector/Main/WhereToBuy/
http://solutions.3m.com/wps/portal/3M/en_US/Pocket/Projector/Main/WhereToBuy/
http://solutions.3m.com/wps/portal/3M/en_US/Pocket/Projector/Main/WhereToBuy/

33.

34.

35.

36.

38.

Pages

Pages

3M United States: 3Ma#¢ Pocket
Projector: Where To Buy
http://solutions.3m.com/wps/portal/
3M/en_US/Pocket/Projector/Main/
WhereToBuy/

Overall Rank: 1251

3M US: Graphic Solutions: Locate
a Distributor -Locate a Distributor,
Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/Graphics/Scotchprint/
WTB/Distributors/??WT.ac=Hor-
NavWhereToBuy

Overall Rank: 1335

Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/ergonomics/home/addi-
tional/WhereToBuy/SelectProduct.
html

Overall Rank: 1343

Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/ergonomics/home/addi-
tional/WhereToBuy/FindOnline.html
Overall Rank: 1374

Scotchbrite Where to Buy -Select
Category
http://www.scotch-brite.com/wps/
portal/3M/en_US/Scotch-BriteBrand/
Scotch-Brite/Support/Where-to-buy/
sbritewtbproductcat.html

Overall Rank: 1418

WTB Clicks
http://www.filtrete.com/wps/portal/
3M/en_US/FiltreteUS/Filtrete/Sup-
port/Where-to-Buy/wtbclick.html
Overall Rank: 1429

Visits

727

676

673

657

637

631

Views

1,007

989

1,895

1,205

1,549

704

Average

Time Av.erage
. Time to
Viewed Servel(ms)
(seconds)
133 0
17 0
8 0
3 0
12 0
69 0
61


http://solutions.3m.com/wps/portal/3M/en_US/Pocket/Projector/Main/WhereToBuy/
http://solutions.3m.com/wps/portal/3M/en_US/Pocket/Projector/Main/WhereToBuy/
http://solutions.3m.com/wps/portal/3M/en_US/Pocket/Projector/Main/WhereToBuy/
http://solutions.3m.com/wps/portal/3M/en_US/Graphics/Scotchprint/WTB/Distributors/??WT.ac=HorNavWhereToBuy
http://solutions.3m.com/wps/portal/3M/en_US/Graphics/Scotchprint/WTB/Distributors/??WT.ac=HorNavWhereToBuy
http://solutions.3m.com/wps/portal/3M/en_US/Graphics/Scotchprint/WTB/Distributors/??WT.ac=HorNavWhereToBuy
http://solutions.3m.com/wps/portal/3M/en_US/Graphics/Scotchprint/WTB/Distributors/??WT.ac=HorNavWhereToBuy
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/SelectProduct.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/SelectProduct.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/SelectProduct.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/SelectProduct.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/FindOnline.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/FindOnline.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/FindOnline.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/sbritewtbproductcat.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/sbritewtbproductcat.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/sbritewtbproductcat.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/sbritewtbproductcat.html
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy/wtbclick.html
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy/wtbclick.html
http://www.filtrete.com/wps/portal/3M/en_US/FiltreteUS/Filtrete/Support/Where-to-Buy/wtbclick.html

m 41,
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39.

40.

42.

43.

44,

Pages

Where to Buy
http://www.acebrand.com/wps/por-
tal/3M/en_US/AceBrand/Home/Sup-
port/Where-to-Buy/

Overall Rank: 1452

3M do Brasil -AplicaA§Apes In-
dustriais: Onde Comprar
http://solutions.3m.com.br/wps/por-
tal/3M/pt_BR/AplicacoesIndustriais/
Home/ServicosCliente/OndeCom-
prar/

Overall Rank: 1482

3M MA®©xico: DA*nde Comprar
http://solutions.3m.com.mx/wps/por-
tal/3M/es_MX/Abrasivos/Home/So-
porte/Donde-Comprar/

Overall Rank: 1531

WTB Find On line
http://www.command.com/wps/por-
tal/3M/en_US/NACommand/Com-
mand/Support/Where-to-Buy/
WTBFindOnline.html

Overall Rank: 1533

PoW Where to Buy Clicks
http://www.scotch-brite.com/wps/
portal/3M/en_US/Scotch-BriteBrand/
Scotch-Brite/Products/PowWhereto-
buyClicks.html

Overall Rank: 1566

CIResults
http://www.scotch-brite.com/wps/
portal/3M/en_US/Scotch-BriteBrand/
Scotch-Brite/Support/Where-to-buy/
CIResults?sku=22111130037 &solo-
Mode=true&submit=true&zipcode=-1
Overall Rank: 1604

Visits

618

601

572

571

554

538

Views

789

772

710

784

704

670

Average

Time Av.erage

. Time to

Viewed Senclms)
(seconds)

21 0

161 0

143 0

3 0

64 0

38 0

Pages


http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/
http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/
http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/
http://solutions.3m.com.br/wps/portal/3M/pt_BR/AplicacoesIndustriais/Home/ServicosCliente/OndeComprar/
http://solutions.3m.com.br/wps/portal/3M/pt_BR/AplicacoesIndustriais/Home/ServicosCliente/OndeComprar/
http://solutions.3m.com.br/wps/portal/3M/pt_BR/AplicacoesIndustriais/Home/ServicosCliente/OndeComprar/
http://solutions.3m.com.br/wps/portal/3M/pt_BR/AplicacoesIndustriais/Home/ServicosCliente/OndeComprar/
http://solutions.3m.com.mx/wps/portal/3M/es_MX/Abrasivos/Home/Soporte/Donde-Comprar/
http://solutions.3m.com.mx/wps/portal/3M/es_MX/Abrasivos/Home/Soporte/Donde-Comprar/
http://solutions.3m.com.mx/wps/portal/3M/es_MX/Abrasivos/Home/Soporte/Donde-Comprar/
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBFindOnline.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBFindOnline.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBFindOnline.html
http://www.command.com/wps/portal/3M/en_US/NACommand/Command/Support/Where-to-Buy/WTBFindOnline.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Products/PowWheretobuyClicks.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Products/PowWheretobuyClicks.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Products/PowWheretobuyClicks.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Products/PowWheretobuyClicks.html
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=ZZ111130037&soloMode=true&submit=true&zipcode=-1
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=ZZ111130037&soloMode=true&submit=true&zipcode=-1
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=ZZ111130037&soloMode=true&submit=true&zipcode=-1
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=ZZ111130037&soloMode=true&submit=true&zipcode=-1
http://www.scotch-brite.com/wps/portal/3M/en_US/Scotch-BriteBrand/Scotch-Brite/Support/Where-to-buy/CIResults?sku=ZZ111130037&soloMode=true&submit=true&zipcode=-1
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/

45.

46.

48.

49.

50.

Pages

Pages

Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/ergonomics/home/addi-
tional/WhereToBuy/

Overall Rank: 1647

e*Vie*-eftitén#
http://solutions.3m.com.tw/wps/por-
tal/3M/zh_ TW/TWCHIMPurewater/
home/w/whereToBuy/

Overall Rank: 1694

Where to Buy
http://solutions.3m.com/wps/portal/
3M/en_US/ergonomics/home/addi-
tional/WhereToBuy/SelectCategory.
html

Overall Rank: 1695

WTB Find Store click
http://www.futuro-usa.com/wps/por-
tal/3M/en_US/Futuro/Global/Sup-
port/WhereToBuy/WTBFindStore.
html

Overall Rank: 1769

WTB PoW Show Online Stores
http://www.acebrand.com/wps/por-
tal/3M/en_US/AceBrand/Home/Sup-
port/Where-to-Buy/WTBPow-
ShowOnlineStores.html

Overall Rank: 1820

3Ma#¢ Food Safety Website a##
Food Safety a## Where To Buy
http://solutions.3m.com/wps/portal/

3M/en_US/Microbiology/FoodSafety/

product-information/where-to-buy/
Overall Rank: 1826

Subtotal for rows 1-50
Other
Total

Visits

515

500

499

459

427

423

Iltems 1-50 of 52

Views

678

831

876

2,878

557

530

103,501
1,451
104,952

Average
Time
Viewed
(seconds)

3

72

14

16

115

Average
Time to
Serve (ms)

0
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http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/
http://solutions.3m.com.tw/wps/portal/3M/zh_TW/TWCHIMPurewater/home/w/whereToBuy/
http://solutions.3m.com.tw/wps/portal/3M/zh_TW/TWCHIMPurewater/home/w/whereToBuy/
http://solutions.3m.com.tw/wps/portal/3M/zh_TW/TWCHIMPurewater/home/w/whereToBuy/
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/SelectCategory.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/SelectCategory.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/SelectCategory.html
http://solutions.3m.com/wps/portal/3M/en_US/ergonomics/home/additional/WhereToBuy/SelectCategory.html
http://www.futuro-usa.com/wps/portal/3M/en_US/Futuro/Global/Support/WhereToBuy/WTBFindStore.html
http://www.futuro-usa.com/wps/portal/3M/en_US/Futuro/Global/Support/WhereToBuy/WTBFindStore.html
http://www.futuro-usa.com/wps/portal/3M/en_US/Futuro/Global/Support/WhereToBuy/WTBFindStore.html
http://www.futuro-usa.com/wps/portal/3M/en_US/Futuro/Global/Support/WhereToBuy/WTBFindStore.html
http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/WTBPowShowOnlineStores.html
http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/WTBPowShowOnlineStores.html
http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/WTBPowShowOnlineStores.html
http://www.acebrand.com/wps/portal/3M/en_US/AceBrand/Home/Support/Where-to-Buy/WTBPowShowOnlineStores.html
http://solutions.3m.com/wps/portal/3M/en_US/Microbiology/FoodSafety/product-information/where-to-buy/
http://solutions.3m.com/wps/portal/3M/en_US/Microbiology/FoodSafety/product-information/where-to-buy/
http://solutions.3m.com/wps/portal/3M/en_US/Microbiology/FoodSafety/product-information/where-to-buy/

Pages - Help Card

o Column Definitions

Pages

Any displayed page. You can specify for each profile the types of files that qualify as a
page. These settings can be changed by the Webtrends administrator.

Visits
Number of visits to this page. A visit is a series of actions that begins when a visitor
views the first page from the server, and ends when the visitor leaves the site or re-
mains idle beyond the idle-time limit. The default idle-time limit is thirty minutes. This
time limit can be changed by the system administrator.

Views

Number of times this page was viewed by visitors.

Average Time Viewed

Average length of time, in seconds, that the specified page was viewed.

Average Time to Serve

Average amount of time (in milliseconds) it took to serve each document during the
specified time interval. The time to serve spans from the time the server got a page re-
quest until it transmitted all the data.

Note: Note that in order to show a total for this column, the value is computed to 2 dec-
imal places. However, because the data for each row is an integer measured in mil-
liseconds, the two decimal places are not significant for Average Time to Serve row
values. If the entire column shows values of zero, your web server may not be logging
Time to Serve information.

Report Descriptions

Pages with good content and design are more likely to attract visitors and be revisited.
Less popular pages on a site can be made more appealing by improving the content or
incorporating design elements similar to that on the more important pages. Always re-
member that people are far more interested in content than in design, and average view
times can help determine which content is most important to your visitors.
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Referring Site

This report identifies web sites that refer visitors to your site. The top referrers are your site's primary ac-
quisition channels, and may include a partner sites, search engines, portals or marketing programs.

Referring Site: Query Results: Site =
*google*,*yahoo*,*msn*,*MyNet*,*search*,*AltaVista*,*aol*,*seznam*,*Web.de...alot*,*Biglobe*,*Baidu*,*3721*,* 16 3*,*(
AND Site # *mail*
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Referring Site: Query Results: Site =
*google*,*yahoo*,*msn*,*MyNet*,*search*,*AltaVista*,*aol*,*seznam*,*Web.de...alot*,*Biglobe*,*Baidu*,*3721*,* 16 3*,*
AND Site # *mail*

Site Visits % Visits

B 1. http://www.google.com/ 507,572 35%
Overall Rank: 2

2.  http://www.google.co.uk/ 71,832 5%
Overall Rank: 6

3.  http://search.yahoo.co.jp/ 70,216 5%
Overall Rank: 7

4.  http://www.google.co.jp/ 65,683 4%
Overall Rank: 8

5.  http://www.google.com.br/ 63,979 4%

Overall Rank: 9

Referring Site 65


http://www.google.com/
http://www.google.co.uk/
http://search.yahoo.co.jp/
http://www.google.co.jp/
http://www.google.com.br/
http://www.google.ca/
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10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24,

Site
http://www.google.ca/
Overall Rank: 10

http://www.bing.com/
Overall Rank: 11

http://www.baidu.com/
Overall Rank: 12

http://www.google.de/
Overall Rank: 13

http://search.yahoo.com/
Overall Rank: 14

http://www.google.it/
Overall Rank: 16
http://www.google.pl/
Overall Rank: 17

http://www.google.fr/
Overall Rank: 18

http://www.google.com.au/
Overall Rank: 19

http://www.google.co.in/
Overall Rank: 23

http://www.google.es/
Overall Rank: 25

http://googleads.g.doubleclick.net/

Overall Rank: 26

http://www.google.com.tr/
Overall Rank: 27

http://www.google.com.hk/
Overall Rank: 29

http://www.google.com.mx/
Overall Rank: 35

http://www.google.nl/
Overall Rank: 36

http://search.naver.com/
Overall Rank: 38

http://tw.search.yahoo.com/
Overall Rank: 39

http://www.google.com.tw/
Overall Rank: 40

Visits

55,135

54,605

47,619

45,437

37,160

27,054

27,014

24,796

23,654

20,257

17,691

16,564

16,102

15,170

11,888

11,639

11,145

10,739

9,870

% Visits
4%

4%

3%

3%

3%

2%

2%

2%

2%

1%

1%

1%

1%

1%

1%

1%

1%

1%

1%

Referring Site


http://www.google.ca/
http://www.bing.com/
http://www.baidu.com/
http://www.google.de/
http://search.yahoo.com/
http://www.google.it/
http://www.google.pl/
http://www.google.fr/
http://www.google.com.au/
http://www.google.co.in/
http://www.google.es/
http://googleads.g.doubleclick.net/
http://www.google.com.tr/
http://www.google.com.hk/
http://www.google.com.mx/
http://www.google.nl/
http://search.naver.com/
http://tw.search.yahoo.com/
http://www.google.com.tw/
http://www.google.co.th/

25.

26.

28.

20.

30.

31.

32.

33.

34.

35.

36.

38.

39.

40.

42.

43.

Site
http://www.google.co.th/
Overall Rank: 47

http://www.google.com.ar/
Overall Rank: 48

http://www.google.cl/
Overall Rank: 49

http://www.google.com.sg/
Overall Rank: 50

http://www.google.be/
Overall Rank: 51

http://www.google.ru/
Overall Rank: 54

http://www.google.ch/
Overall Rank: 56

http://www.google.dk/
Overall Rank: 57

http://search.aol.com/
Overall Rank: 58

http://www.google.com.my/
Overall Rank: 59

http://www.google.com.ph/
Overall Rank: 69

http://hk.search.yahoo.com/
Overall Rank: 70

http://www.google.se/
Overall Rank: 74

http://www.google.at/
Overall Rank: 75

http://www.google.gr/
Overall Rank: 77

http://www.google.co.za/
Overall Rank: 82

http://www.google.com.pe/
Overall Rank: 84

http://www.google.com.co/
Overall Rank: 86

http://www.google.co.nz/
Overall Rank: 87

Referring Site

Visits

7,731

7,513

7,474

7,168

6,922

6,668

6,265

6,011

5,690

5,616

4,146

4,094

3,813

3,771

3,703

3,646

3,682

3,534

3,452

% Visits
1%

1%

1%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%
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http://www.google.co.th/
http://www.google.com.ar/
http://www.google.cl/
http://www.google.com.sg/
http://www.google.be/
http://www.google.ru/
http://www.google.ch/
http://www.google.dk/
http://search.aol.com/
http://www.google.com.my/
http://www.google.com.ph/
http://hk.search.yahoo.com/
http://www.google.se/
http://www.google.at/
http://www.google.gr/
http://www.google.co.za/
http://www.google.com.pe/
http://www.google.com.co/
http://www.google.co.nz/
http://www.google.pt/
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44,

45.

46.

47.

48.

49.

50.

Site
http://www.google.pt/
Overall Rank: 89

http://www.google.fi/
Overall Rank: 90

http://pagead2.googlesyndication.com/
Overall Rank: 92

http://search.avg.com/
Overall Rank: 93

http://www.google.ie/
Overall Rank: 97

http://search.conduit.com/
Overall Rank: 100

http://www.google.co.ve/
Overall Rank: 101

Subtotal for rows 1-50
Other
Total

Items 1-50 of 208

Visits

3,422

3,388

3,288

3,288

3,205

2,887

2,844

1,385,942
77,140
1,463,082

% Visits
0%

0%

0%

0%

0%

0%

0%

94.73%
5.27%
100.00%

Referring Site


http://www.google.pt/
http://www.google.fi/
http://pagead2.googlesyndication.com/
http://search.avg.com/
http://www.google.ie/
http://search.conduit.com/
http://www.google.co.ve/

Referring Site - Help Card

Column Definitions

Referring Sites

A web site that refers a visitor to your site by linking to it.

Site

The specific referring site being analyzed.

Visits

Number of times the specified site referred visitors to your site.

%

Percentage of referrals that came from the specified site.

Direct Traffic

Represents traffic to the web site with no referrer as one of the following: 1) the visitor
typed the domain name directly into their browser, 2) the visitor bookmarked the site, 3)
the visitor clicked on an email, shortcut, or other direct link, 4) Firewalls and/or proxies
stripped out the referrer and replaced it with a dash "-".

Note: If "Direct Traffic" is 100% of all your traffic, then you are probably not logging the
"referrer" field in your log files. Please see your manual or the Webtrends Knowledge-
base to enable extended logging on your web servers.

Hidden-Referrer

A value indicating that Internet security software such as Zone Alarm Pro, Symantec's
Norton Internet Security, or a proxy server modified a web request to mask the refer-
ring URL.

Report Descriptions

You can use this page to determine which sites are referring the most visitors to your site.
This can help when considering the most effective ways and places to attract visitors.
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General Statistics

The 3M WebTrends Basic Dashboard provides a high level view of selected WebTrends reports which
are common to most web site owners. To access the full sized report, click on the report title.

Visits Trend Page View Summary
Page Views 15,311,078
Visits Average per Day 956,942
300,000 Page Views per Visit 4.33
200,000
100,000
D T T T T T T T
o6/01| namal oa/ms| ez | oamel oar 1| oaral nains
DB/M2 0604 0606 068 DB/ DB/ DB/14 DB/E
Visits
Visit Summary Visitor Summary
Visits 3,533,429 Visitors 3,126,681
Average per Day 220,839 Visitors Who Visited Once 2,898,212
Average Visit Duration 00:05:38 Visitors Who Visited More Than 228,469
Median Visit Duration 00:01:48 Once
International Visits 63.27% Avg Visits per Visitor 1.13
Visits of Unknown Origin 0.01%
Visits from Your Country: United 36.73%

States (US)
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General Statistics

The 3M WebTrends Basic Dashboard provides a high level view of selected WebTrends reports which

are common to most web site owners. To access the full sized report, click on the report title.

Visits Trend Page View Summary
Page Views 15,311,078
Visits Average per Day 956,942
300,000 Page Views per Visit 4.33
200,000
100,000
D T T T T T T
DEM1  D&M4  DBO7 080 D&A3  DBAE
Visits
Visit Summary Visitor Summary
Visits 3,533,429 Visitors 3,126,681
Average per Day 220,839 Visitors Who Visited Once 2,898,212
Average Visit Duration 00:05:38 Visitors Who Visited More Than 228,469
Median Visit Duration 00:01:48 Once
International Visits 63.27% Avg Visits per Visitor 1.13
Visits of Unknown Origin 0.01%
Visits from Your Country: United 36.73%

States (US)

General Statistics
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Referring Site

This report identifies web sites that refer visitors to your site. The top referrers are your site's primary ac-
quisition channels, and may include a partner sites, search engines, portals or marketing programs.

Referring Site: Query Results: Site =
*google*,*yahoo*,*msn*,*MyNet*,*search*,*AltaVista*,*aol*,*seznam*,*Web.de*,*Biglobe*,*Baid...xcite*,*"Seznam*,*Eniro*
AND Site # *googleads*+*mail*+*googlesyndication*+*translate*+*infonet*

Site Visits % Visits
m . http://www.google.com/ 507,572 35%
Overall Rank: 2
2. http://www.google.co.uk/ 71,832 5%
Overall Rank: 6
3. http://search.yahoo.co.jp/ 70,216 5%
Overall Rank: 7
4. http://www.google.co.jp/ 65,683 4%
Overall Rank: 8
5. http://www.google.com.br/ 63,979 4%
Overall Rank: 9
6. http://www.google.ca/ 55,135 4%
Overall Rank: 10
m 7 http://www.bing.com/ 54,605 4%
Overall Rank: 11
8. http://www.baidu.com/ 47,619 3%
Overall Rank: 12
9. http://www.google.de/ 45,437 3%
Overall Rank: 13
10. http://search.yahoo.com/ 37,160 3%
Overall Rank: 14
11. http://www.google.it/ 27,054 2%
Overall Rank: 16
12. http://www.google.pl/ 27,014 2%
Overall Rank: 17
13. http://www.google.fr/ 24,796 2%
Overall Rank: 18
14. http://www.google.com.au/ 23,654 2%

Overall Rank: 19
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http://www.google.com/
http://www.google.co.uk/
http://search.yahoo.co.jp/
http://www.google.co.jp/
http://www.google.com.br/
http://www.google.ca/
http://www.bing.com/
http://www.baidu.com/
http://www.google.de/
http://search.yahoo.com/
http://www.google.it/
http://www.google.pl/
http://www.google.fr/
http://www.google.com.au/
http://www.google.co.in/

15.

16.

18.

19.

20.

22.

23.

24,

25.

26.

28.

29.

30.

31.

32.

33.

Referring Site

Site
http://www.google.co.in/
Overall Rank: 23

http://www.google.es/
Overall Rank: 25

http://www.google.com.tr/
Overall Rank: 27

http://www.google.com.hk/
Overall Rank: 29

http://yandex.ru/
Overall Rank: 30

http://www.google.com.mx/
Overall Rank: 35

http://www.google.nl/
Overall Rank: 36

http://search.naver.com/
Overall Rank: 38

http://tw.search.yahoo.com/
Overall Rank: 39

http://www.google.com.tw/
Overall Rank: 40

http://www.google.co.th/
Overall Rank: 47

http://www.google.com.ar/
Overall Rank: 48

http://www.google.cl/
Overall Rank: 49

http://www.google.com.sg/
Overall Rank: 50

http://www.google.be/
Overall Rank: 51

http://www.google.ru/
Overall Rank: 54

http://www.google.ch/
Overall Rank: 56

http://www.google.dk/
Overall Rank: 57

http://search.aol.com/
Overall Rank: 58

Visits

20,257

17,691

16,102

15,170

14,111

11,888

11,639

11,145

10,739

9,870

7,731

7,513

7,474

7,168

6,922

6,668

6,265

6,011

5,690

% Visits
1%

1%

1%

1%

1%

1%

1%

1%

1%

1%

1%

1%

1%

0%

0%

0%

0%

0%

0%
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http://www.google.co.in/
http://www.google.es/
http://www.google.com.tr/
http://www.google.com.hk/
http://yandex.ru/
http://www.google.com.mx/
http://www.google.nl/
http://search.naver.com/
http://tw.search.yahoo.com/
http://www.google.com.tw/
http://www.google.co.th/
http://www.google.com.ar/
http://www.google.cl/
http://www.google.com.sg/
http://www.google.be/
http://www.google.ru/
http://www.google.ch/
http://www.google.dk/
http://search.aol.com/
http://www.google.com.my/
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34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44.

45.

46.

47.

48.

49.

50.

51.

52.

Site
http://www.google.com.my/
Overall Rank: 59

http://www.google.com.ph/
Overall Rank: 69

http://hk.search.yahoo.com/
Overall Rank: 70

http://www.google.se/
Overall Rank: 74

http://www.google.at/
Overall Rank: 75

http://www.google.gr/
Overall Rank: 77

http://www.google.co.za/
Overall Rank: 82

http://www.google.com.pe/
Overall Rank: 84

http://www.google.com.co/
Overall Rank: 86

http://www.google.co.nz/
Overall Rank: 87

http://www.google.pt/
Overall Rank: 89

http://www.google.fi/
Overall Rank: 90

http://search.avg.com/
Overall Rank: 93

http://www.google.ie/
Overall Rank: 97

http://search.conduit.com/
Overall Rank: 100

http://www.google.co.ve/
Overall Rank: 101

http://www.google.co.id/
Overall Rank: 102

http://www.google.ro/
Overall Rank: 104

http://www.google.cz/
Overall Rank: 106

Visits

5,616

4,146

4,094

3,813

3,771

3,703

3,646

3,682

3,534

3,452

3,422

3,388

3,288

3,205

2,887

2,844

2,812

2,618

2,536

% Visits
0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

Referring Site


http://www.google.com.my/
http://www.google.com.ph/
http://hk.search.yahoo.com/
http://www.google.se/
http://www.google.at/
http://www.google.gr/
http://www.google.co.za/
http://www.google.com.pe/
http://www.google.com.co/
http://www.google.co.nz/
http://www.google.pt/
http://www.google.fi/
http://search.avg.com/
http://www.google.ie/
http://search.conduit.com/
http://www.google.co.ve/
http://www.google.co.id/
http://www.google.ro/
http://www.google.cz/
http://www.google.co.kr/

53.

54.

55.

56.

58.

59.

60.

62.

63.

64.

65.

66.

68.

69.

70.

71.

Referring Site

Site
http://www.google.co.kr/
Overall Rank: 107

http://www.google.no/
Overall Rank: 108

http://www.google.hu/
Overall Rank: 109

http://search.comcast.net/
Overall Rank: 115

http://search.babylon.com/
Overall Rank: 119

http://www.google.ae/
Overall Rank: 120

http://www.google.com.pk/
Overall Rank: 133

http://oshiete.goo.ne.jp/
Overall Rank: 134

http://detail.chiebukuro.yahoo.co.jp/

Overall Rank: 135

http://www.google.co.il/
Overall Rank: 137

http://search.seznam.cz/
Overall Rank: 140

http://www.google.sk/
Overall Rank: 148

http://www.google.com.vn/
Overall Rank: 153

http://www.google.com.ua/
Overall Rank: 156

http://www.google.com.sa/
Overall Rank: 162

http://search.mywebsearch.com/
Overall Rank: 167

http://search.goo.ne.jp/
Overall Rank: 170

http://www.google.com.eg/
Overall Rank: 173

http://www.google.hr/
Overall Rank: 175

Visits

2,483

2,390

2,381

2,186

2,063

2,018

1,651

1,643

1,622

1,610

1,556

1,381

1,347

1,324

1,218

1,109

1,088

1,052

1,024

% Visits
0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%
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http://www.google.co.kr/
http://www.google.no/
http://www.google.hu/
http://search.comcast.net/
http://search.babylon.com/
http://www.google.ae/
http://www.google.com.pk/
http://oshiete.goo.ne.jp/
http://detail.chiebukuro.yahoo.co.jp/
http://www.google.co.il/
http://search.seznam.cz/
http://www.google.sk/
http://www.google.com.vn/
http://www.google.com.ua/
http://www.google.com.sa/
http://search.mywebsearch.com/
http://search.goo.ne.jp/
http://www.google.com.eg/
http://www.google.hr/
http://www.sogou.com/
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72.

73.

74.

75.

76.

77.

78.

79.

80.

81.

82.

83.

84.

85.

86.

87.

88.

89.

90.

Site
http://www.sogou.com/
Overall Rank: 177

http://websearch.rakuten.co.jp/
Overall Rank: 178

http://zhidao.baidu.com/
Overall Rank: 179

http://sg.search.yahoo.com/
Overall Rank: 180

http://uk.search.yahoo.com/
Overall Rank: 189

http://www.google.co.cr/
Overall Rank: 196

http://www.google.com.ec/
Overall Rank: 205

http://cgi.search.biglobe.ne.jp/
Overall Rank: 207

http://www.search-results.com/
Overall Rank: 208

http://www.google.si/
Overall Rank: 213

http://webcache.googleusercontent.com/
Overall Rank: 214

http://www.google.com.pr/
Overall Rank: 215

http://ca.search.yahoo.com/
Overall Rank: 217

http://www.google.bg/
Overall Rank: 223

http://msn.ent.ynet.com/
Overall Rank: 232

http://answers.yahoo.com/
Overall Rank: 238

http://www.google.It/
Overall Rank: 247

http://www.google.tt/
Overall Rank: 254

http://mx.search.yahoo.com/
Overall Rank: 271

Visits

1,012

1,011

1,008

1,006

923

883

837

826

825

798

791

789

773

747

693

650

597

568

520

% Visits
0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

Referring Site


http://www.sogou.com/
http://websearch.rakuten.co.jp/
http://zhidao.baidu.com/
http://sg.search.yahoo.com/
http://uk.search.yahoo.com/
http://www.google.co.cr/
http://www.google.com.ec/
http://cgi.search.biglobe.ne.jp/
http://www.search-results.com/
http://www.google.si/
http://webcache.googleusercontent.com/
http://www.google.com.pr/
http://ca.search.yahoo.com/
http://www.google.bg/
http://msn.ent.ynet.com/
http://answers.yahoo.com/
http://www.google.lt/
http://www.google.tt/
http://mx.search.yahoo.com/
http://matome.naver.jp/

91.

92.

93.

94.

95.

96.

98.

99.

100.

Referring Site

Site Visits

http://matome.naver.jp/ 504
Overall Rank: 279
http://www.google.com.jm/ 502
Overall Rank: 281
http://www.google.com.uy/ 496
Overall Rank: 284
http://www.google.co.ma/ 492
Overall Rank: 286
http://search.daum.net/ 485
Overall Rank: 289
http://m.search.naver.com/ 480
Overall Rank: 293
http://www.google.lk/ 477
Overall Rank: 294
http://search.51job.com/ 467
Overall Rank: 297
http://search.rr.com/ 460
Overall Rank: 300
http://images.search.yahoo.com/ 449
Overall Rank: 305
Subtotal for rows 1-100 1,439,382
Other 22,447
Total 1,461,829

Iltems 1-100 of 219

% Visits
0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

98.46%
1.54%
100.00%
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http://matome.naver.jp/
http://www.google.com.jm/
http://www.google.com.uy/
http://www.google.co.ma/
http://search.daum.net/
http://m.search.naver.com/
http://www.google.lk/
http://search.51job.com/
http://search.rr.com/
http://images.search.yahoo.com/

o Column Definitions

Referring Site - Help Card

Referring Sites

A web site that refers a visitor to your site by linking to it.

Site

The specific referring site being analyzed.

Visits

Number of times the specified site referred visitors to your site.

%

Percentage of referrals that came from the specified site.

Direct Traffic

Represents traffic to the web site with no referrer as one of the following: 1) the visitor
typed the domain name directly into their browser, 2) the visitor bookmarked the site, 3)
the visitor clicked on an email, shortcut, or other direct link, 4) Firewalls and/or proxies
stripped out the referrer and replaced it with a dash "-".

Note: If "Direct Traffic" is 100% of all your traffic, then you are probably not logging the
"referrer" field in your log files. Please see your manual or the Webtrends Knowledge-
base to enable extended logging on your web servers.

Hidden-Referrer

A value indicating that Internet security software such as Zone Alarm Pro, Symantec's
Norton Internet Security, or a proxy server modified a web request to mask the refer-
ring URL.

Report Descriptions

You can use this page to determine which sites are referring the most visitors to your site.
This can help when considering the most effective ways and places to attract visitors.

Referring Site



General Statistics

The 3M WebTrends Basic Dashboard provides a high level view of selected WebTrends reports which

are common to most web site owners. To access the full sized report, click on the report title.

Visits Trend Page View Summary
Page Views 15,311,078
Visits Average per Day 956,942
300,000 Page Views per Visit 4.33
200,000
100,000
D T T T T T T
DEM1  D&M4  DBO7 080 D&A3  DBAE
Visits
Visit Summary Visitor Summary
Visits 3,533,429 Visitors 3,126,681
Average per Day 220,839 Visitors Who Visited Once 2,898,212
Average Visit Duration 00:05:38 Visitors Who Visited More Than 228,469
Median Visit Duration 00:01:48 Once
International Visits 63.27% Avg Visits per Visitor 1.13
Visits of Unknown Origin 0.01%
Visits from Your Country: United 36.73%

States (US)

General Statistics
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General Statistics

The 3M WebTrends Basic Dashboard provides a high level view of selected WebTrends reports which
are common to most web site owners. To access the full sized report, click on the report title.

Visits Trend Page View Summary
Page Views 15,311,078
Visits Average per Day 956,942
300,000 Page Views per Visit 4.33
200,000
100,000
D T T T T T T
DEM1 D64 DGO7  DBAD  DBA3  DBAG
Visits
Visit Summary Visitor Summary
Visits 3,533,429 Visitors 3,126,681
Average per Day 220,839 Visitors Who Visited Once 2,898,212
Average Visit Duration 00:05:38 Visitors Who Visited More Than 228,469
Median Visit Duration 00:01:48 Once
International Visits 63.27% Avg Visits per Visitor 1.13
Visits of Unknown Origin 0.01%
Visits from Your Country: United 36.73%
States (US)
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Campaign IDs

This report shows activity occurring during the report time period segmented according to the campaign
ID of the most recent campaigns. For the report time period, all conversions and other activities are
tracked and attributed to the last campaign to which visitors responded. Thus, even if the conversion does
not happen on the first visit generated by the most recent campaign, the appropriate source is "credited"
with the conversion.

Campaign IDs Trend

No data is available for this graph.

Campaign IDs

No data is available for this table.

Campaign IDs 81



o Column Definitions

Campaign IDs - Help Card

% of All Visits

Percentage of the total number of visits during the reporting period.

Average Revenue per Order

This measure reflects the average monetary amount generated from completed pur-
chases.

Average Units per Order

This measure reflects the number of units (products) from completed purchases.

Average Visit Duration (Minutes)

The length (measured in minutes) of a visit to your web site.

Average Visit Page Views

The number of pages viewed during a visit.

Campaign ID

A unique campaign identifier, used to associate campaign success, cost, etc. that may
be spread across marketing activities.

Clickthroughs

A single instance of a click on an advertisement link.

Daily Campaign Visitors

A count of the number of daily visitors for each campaign.

Dynamic

Describes a measure that Webtrends has automatically adjusted to the time period se-
lected in the Calendar. For example, the Dynamic Visitors (monthly) column is dis-
played automatically when a user selects a monthly time frame in the report calendar.
If the user selects a weekly time frame, the same column shows Dynamic Visitors
(weekly). Because tracking a measure over a longer time period does not provide the
same results as adding the results for several shorter time frames, dynamically adjust-
ing the time frame of the measure to the time frame of the report can provide more ac-
curate data. To use a dynamic measure, make sure when configuring the custom re-
port that the report includes all five time periods for the measure. For example, to use
the Dynamic Visitors measure, a report must include Daily Visitors, Weekly Visitors,
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Monthly Visitors, Quarterly Visitors, and Yearly Visitors.

Hits

Each file requested by a visitor registers as a hit. There can be several hits on each
page. While the volume of hits reflects the amount of server traffic, it is not an accurate
reflection of the number of pages viewed.

Monthly Campaign Visitors

A count of the number of monthly visitors for each campaign.

New Campaign Visitors

A count of the number of new visitors for each campaign.

Orders

This measure reflects the number of orders from completed purchases.

Page Views

A hit to any file classified as a page. In order to view a web page with embedded im-
ages, for example, a browser must retrieve multiple files. The page and its embedded
files counts as a single page view.

Quarterly Campaign Visitors

A count of the number of quarterly visitors for each campaign.

Revenue

This measure reflects the monetary amount generated from completed purchases.

Units

This measure reflects the number of units (products) from completed purchases.

Visits
A visit is a series of actions that begins when a visitor views their first page from the
server, and ends when the visitor leaves the site or remains idle beyond the idle-time

limit. The default idle-time limit is thirty minutes. This time limit can be changed by the
system administrator.

Note that if the dimension changes state during the course of a visit (such as a visitor
changing from non-customer to customer), the visit will be recorded for both states. In
such cases, the total of visits in this report may be greater than the number of visits re-
ported in the Overview. In the Key Metrics Summary report for example, if a visit spans
several hours, it is recorded in each of the hours.

Campaign IDs
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Weekly Campaign Visitors

A count of the number of weekly visitors for each campaign.

Yearly Campaign Visitors

A count of the number of yearly visitors for each campaign.
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Report Descriptions

Briefly:

The term "campaign ID" describes the code used for a campaign driving traffic to a web-
site.

This report provides an extremely detailed view of activities generated by visitors' most
recent campaigns during the report time period. For the report time period, all conver-
sions and other activities are tracked and attributed to the last campaign to which visitors
responded. Thus, even if the conversion does not happen on the first visit generated by
the most recent campaign, the appropriate source is "credited" with the conversion. This
report requires the activation of Visitor History and the use of persistent cookies.

This report uses a dimension based on Visitor History, which requires that visitors be
"strongly" identified using a session tracking method in addition to IP address and user
agent. If this report is empty and your site received traffic that should be reflected in it,
make sure you that both activate Visitor History in the profile and specify a session track-
ing method other than IP address. For more information about activating Visitor History
and specifying a session tracking method, see the Webtrends Administration Help.

Uses and Interpretation:

Use this report to determine the campaign IDs that generate the highest amounts of de-
sired activity. As you launch new campaigns, or tweak campaign messaging, note how
your actions change the results. Are visitors from a particular campaign viewing more
pages or making more purchases? Are there certain campaigns that tend to generate the
best response?

Because Webtrends counts one visit for each campaign viewed, and a visitor may view
several campaigns in one visit, this report does not show totals for visit-related measures.
Similarly, an order may contain several campaigns, and therefore the report does not pro-
vide totals for orders.

This report uses a dimension based on Visitor History, which requires that visitors be
"strongly" identified using a session tracking method in addition to IP address and user
agent. If this report is empty and your site received traffic that should be reflected in it,
make sure you that both activate Visitor History in the profile and specify a session track-
ing method other than IP address. For more information about activating Visitor History
and specifying a session tracking method, see the Webtrends Administration Help.

Campaign IDs
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General Statistics

The 3M WebTrends Basic Dashboard provides a high level view of selected WebTrends reports which
are common to most web site owners. To access the full sized report, click on the report title.

Visits Trend Page View Summary
Page Views 15,311,078
Visits Average per Day 956,942
300,000 Page Views per Visit 4.33
200,000
100,000
D T T T T T T
DEM1 D64 DGO7  DBAD  DBA3  DBAG
Visits
Visit Summary Visitor Summary
Visits 3,533,429 Visitors 3,126,681
Average per Day 220,839 Visitors Who Visited Once 2,898,212
Average Visit Duration 00:05:38 Visitors Who Visited More Than 228,469
Median Visit Duration 00:01:48 Once
International Visits 63.27% Avg Visits per Visitor 1.13
Visits of Unknown Origin 0.01%
Visits from Your Country: United 36.73%
States (US)
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General Statistics

The 3M WebTrends Basic Dashboard provides a high level view of selected WebTrends reports which

are common to most web site owners. To access the full sized report, click on the report title.

Visits Trend Page View Summary
Page Views 15,311,078
Visits Average per Day 956,942
300,000 Page Views per Visit 4.33
200,000
100,000
D T T T T T T
DEM1  D&M4  DBO7 080 D&A3  DBAE
Visits
Visit Summary Visitor Summary
Visits 3,533,429 Visitors 3,126,681
Average per Day 220,839 Visitors Who Visited Once 2,898,212
Average Visit Duration 00:05:38 Visitors Who Visited More Than 228,469
Median Visit Duration 00:01:48 Once
International Visits 63.27% Avg Visits per Visitor 1.13
Visits of Unknown Origin 0.01%
Visits from Your Country: United 36.73%

States (US)
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General Statistics

The 3M WebTrends Basic Dashboard provides a high level view of selected WebTrends reports which
are common to most web site owners. To access the full sized report, click on the report title.

Visits Trend Page View Summary
Page Views 15,311,078
Visits Average per Day 956,942
300,000 Page Views per Visit 4.33
200,000
100,000
D T T T T T T
DEM1 D64 DGO7  DBAD  DBA3  DBAG
Visits
Visit Summary Visitor Summary
Visits 3,533,429 Visitors 3,126,681
Average per Day 220,839 Visitors Who Visited Once 2,898,212
Average Visit Duration 00:05:38 Visitors Who Visited More Than 228,469
Median Visit Duration 00:01:48 Once
International Visits 63.27% Avg Visits per Visitor 1.13
Visits of Unknown Origin 0.01%
Visits from Your Country: United 36.73%
States (US)
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General Statistics

The 3M WebTrends Basic Dashboard provides a high level view of selected WebTrends reports which

are common to most web site owners. To access the full sized report, click on the report title.

Visits Trend Page View Summary
Page Views 15,311,078
Visits Average per Day 956,942
300,000 Page Views per Visit 4.33
200,000
100,000
D T T T T T T
DEM1  D&M4  DBO7 080 D&A3  DBAE
Visits
Visit Summary Visitor Summary
Visits 3,533,429 Visitors 3,126,681
Average per Day 220,839 Visitors Who Visited Once 2,898,212
Average Visit Duration 00:05:38 Visitors Who Visited More Than 228,469
Median Visit Duration 00:01:48 Once
International Visits 63.27% Avg Visits per Visitor 1.13
Visits of Unknown Origin 0.01%
Visits from Your Country: United 36.73%

States (US)
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Content Groups and Sub-Groups

This report shows patterns of traffic to related groups of pages on your site. Content groups can show
how visitors are accessing information categories that may not reflect the organization of your web site.
For example, you may want to look at visits by content area, or find out how many visitors use summaries
or abstracts of site content.

Content Groups and Sub-Groups Trend: Query Results: Content Group = *WTB -*

Yisits
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Content Groups and Sub-Groups: Query Results: Content Group = *WTB -*
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Content Groups and Sub-Groups: Query Results: Content Group = *WTB -*

Content Group
Content Sub-Group

B 1. WTB -Retall
Overall Rank: 455

Home Depot
Lowes
Wal-Mart
Tractor Supply
Target

Total for content groups

Content Groups and Sub-Groups

ltems 1-1 of 1

Visits

302

83
43
26
17
17

Page Views

810

152
74
49
34
32

Average Time
Viewed
(seconds)

66.6

84.86
45.84
23.33
49.25

68
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Content Groups and Sub-Groups - Help Card

o Column Definitions

% of Visits

Percentage of visits for this row compared to the total visits for this table.

Average Time Viewed (seconds)

Amount of time (in seconds) that a page was viewed.

Content Group

A defined group of web pages with specific things in common, such as the same types
of products, services, or information.

Content Sub-Group

A defined sub-group of web pages with specific things in common, such as the same
types of products, services, or information.

Page Views

A hit to any file classified as a page. In order to view a web page with embedded im-
ages, for example, a browser must retrieve multiple files. The page and its embedded
files counts as a single page view.

Visits
A visit is a series of actions that begins when a visitor views their first page from the
server, and ends when the visitor leaves the site or remains idle beyond the idle-time

limit. The default idle-time limit is thirty minutes. This time limit can be changed by the
system administrator.

Note that if the dimension changes state during the course of a visit (such as a visitor
changing from non-customer to customer), the visit will be recorded for both states. In
such cases, the total of visits in this report may be greater than the number of visits re-
ported in the Overview. In the Key Metrics Summary report for example, if a visit spans
several hours, it is recorded in each of the hours.

Report Descriptions

The information on this page can show you which content groups were most popular.
This will reveal the reasons people visit your web site, and what is most interesting and
least interesting to them.
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General Statistics

The 3M WebTrends Basic Dashboard provides a high level view of selected WebTrends reports which

are common to most web site owners. To access the full sized report, click on the report title.

Visits Trend Page View Summary
Page Views 15,311,078
Visits Average per Day 956,942
300,000 Page Views per Visit 4.33
200,000
100,000
D T T T T T T
DEM1  D&M4  DBO7 080 D&A3  DBAE
Visits
Visit Summary Visitor Summary
Visits 3,533,429 Visitors 3,126,681
Average per Day 220,839 Visitors Who Visited Once 2,898,212
Average Visit Duration 00:05:38 Visitors Who Visited More Than 228,469
Median Visit Duration 00:01:48 Once
International Visits 63.27% Avg Visits per Visitor 1.13
Visits of Unknown Origin 0.01%
Visits from Your Country: United 36.73%

States (US)

General Statistics
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Top Visitors

This report provides information about individual visitor activity on your site. Top visitors are identified by
cookie, IP address, or domain name, with the most accurate identification method taking priority. If you
use cookies to track visits, Webtrends can differentiate between traffic from different visitors with the
same |IP address.

Top Visitors Trend
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Top Visitors

© N R DN

11.
12.
13.
14.
15.
16.

18.
19.
20.

22.
23.
24.
25.
26.

28.
20.
30.
31.

Visitor
67.133.91.98-1763410368.29980492
169.14.20.35-173107120.30109655
63.236.41.62-1160428832.30113683
2fd9c3f3266cd5b7b8e1192488919859
199.88.20.8-3765749472.30116468
20661430438a9ebf0961192557668980
66.83.139.74-2410931824.30105156
206.165.219.1-1675279856.30118639
199.178.250.254-646159392.29812448
206.165.219.1-3344698336.30111009
69.154.6.70-723470560.30115640
173.164.221.1-255427968.30097392
199.72.47.162-2179434640.30085660
70.65.16.151-2622847488.30056397
12.151.248.174-2722793776.29958119
64.198.137.178-3896714400.30104225
75.145.178.17-2635124768.30066592
68.20.247.46-4184486896.29984274
72.245.162.2-981782496.30096924
70.88.173.5-3929263424.29966181
206.246.141.26-2203134464.29855941
173.10.218.153-4093092320.30124080
63.85.50.241-3933035280.30055320
201.81.112.189-963597440.30090110
206.165.219.1-3538705456.30010039
66.243.160.234-361809872.30077193
169.6.33.66-2005635856.30053264
199.72.47.162-3511290544.30087711
72.245.162.2-3898625104.30034976
74.92.178.137-68439008.30055902
199.72.47.162-

3979561088.30009797::FF36F 1AFF734C2

F85ED499DCF23F6299

Top Visitors

Visits
188
172
151
150
147
137
133
133
130
128
124
120
119
116
115
113
111
110
109
108
107
104
101
100
100
100

99
99
99
99
99

% Visits
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

Hits
804
279
407
450
294
375
490
281
266
369
392
293
431
660
187
325
412
414
1,101
166
200
380
360
266
298
274
560
540
501
430
188

95
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32.
33.
34.
35.
36.
37.
38.
39.
40.
41.
42.
43.
44,
45.
46.
47.
48.
49.
50.

Visitor Visits
12.5.162.8-4125325616.30087454 98
89.16.13.244-98850560.30099390 96
169.14.7.48-2296215776.30102994 96
72.245.162.2-772374640.30096910 96
173.164.221.1-828463008.30098777 95
64.15.103.46-560289296.30050499 94
63.240.175.30-948920960.30101365 93
71.0.1.166-2728375280.30119695 93
63.85.50.241-2474384544.30053711 93
63.231.78.77-2840929488.30109397 92
63.239.57.66-3170162016.30112804 91
64.252.154.118-385233024.30109831 91
2a094c0f4d2f0629ca81159771700843 88
206.165.219.1-506597632.29894008 88
169.7.136.233-1119063440.30054735 88
199.72.47.162-3949401824.29960781 88
66.175.118.4-3427207872.30057943 88
199.72.47.162-868199008.30120902 86
207.191.127.234-4005852208.30011077 86
Subtotal for rows 1-50 5,461
Other 3,526,627
Total 3,532,088

Items 1-50 of 12,592

% Visits
0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%

0%
0.15%
99.85%
100.00%

Hits
987
111
239
540
309
231
385

1,087

221
376
230
993
260
171
135
471
415
875
299

20,728
15,708,095
15,728,323

Top Visitors



Top Visitors - Help Card

Column Definitions

Visitor

The IP address, domain name, or cookie of the visitor.

Visits
Number of times the specified visitor visited your site. A visit is a series of actions that
begins when a visitor views their first page from the server, and ends when the visitor

leaves the site or remains idle beyond the idle-time limit. The default idle-time limit is
thirty minutes. This time limit can be changed by the system administrator.

Hits
Number of hits attributed to the specified visitor. Each file requested by a visitor regis-
ters as a hit. There can be several hits on each page. While the volume of hits reflects

the amount of server traffic, it is not an accurate reflection of the number of pages
viewed.

Report Descriptions

Consider the visitors who use the site most, and tailor your site to their interests and
needs. If your site is an intranet, notice which employees use the site most, and find out
what they like about it. You might also get feedback from those who use it the least and
find out what they are looking for.

Note: If a visitor has a dynamic IP address, or if a group of visitors are behind a proxy
server or firewall, this data might be misleading. In the case of a dynamic IP address,
multiple IP addresses could be shown for a single visitor, and in the case of a firewall or
proxy server, one |P address could be used by more than one visitor.

Top Visitors
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Visitors Trend

This report shows how many times visitors visited your web site and how long they stayed. The informa-
tion is divided into time slices based on the duration of the log file. Some visits may span more than one
time interval, and will be counted in each interval where they appear. The sum of visits for all intervals
may therefore exceed the total visits shown in the Overview Dashboard page.

Active Visits Trend

Active Visits

300,000

200,000

100,000

06/01

Visitors Trend

0602 06/03 0604 0605 06806 0807 0808 0800 08A0 D&M

06/12  06/13  06/M14 0D8M5  DEME

Yisitors
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New Visitors Trend

Mew Visitors

250,000
200,000
150,000
100,000

50,000

0 06/01 0602 0603 0604 0605 0606 0807 0808 D809 0810 D61 D8M2  06/13 06114 0DEM5  DEME

Average Length of Visit Trend

Average Visit Duration

4

0
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Visitors Trend
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Visitor Minutes Trend

Yisitor Minutes

1,000,000

750,000

500,000

250,000

0 06/M01  06/02 0603 0604 0805 0606 0807 D803 0809 0610 0611 08M2 06/13 0614 D8M5  DEME

Visitors Trend

Time Interval Active Visits Visitors New Visitors
06/01 254,723 - 159,742
06/02 262,467 - 177,987
06/03 214,474 - 145,875
06/04 129,446 - 97,513
06/05 148,149 - 109,103
06/06 266,873 - 182,704
06/07 282,591 - 191,240
06/08 288,459 - 198,165
06/09 270,112 - 181,532
06/10 211,572 - 144,413
06/11 127,204 - 95,089
06/12 167,172 - 121,186
06/13 275,618 - 185,185
06/14 287,723 - 191,235
06/15 284,536 - 190,636
06/16 160,595 - 108,218
Average 226,982 - 154,988
Total - - 2,479,823

100 Visitors Trend



Visitors Trend

Time Interval

06/01
06/02
06/03
06/04
06/05
06/06
06/07
06/08
06/09
06/10
06/11
06/12
06/13
06/14
06/15
06/16
Average
Total

Visitors Trend

Average Visit

Duration
00:03:17
00:03:02
00:03:00
00:02:39
00:02:51
00:03:12
00:03:08
00:03:02
00:03:09
00:03:04
00:02:37
00:02:32
00:02:56
00:03:02
00:03:02
00:02:58

Visitor Minutes

837,494.12
796,786.72
644,464.45
343,728.62
422,853.72
857,152.42
887,201.13
875,811.68
851,612.93
649,986.47
334,766.53
425,167.08
810,296.17

873,255.1
865,638.17
478,325.42
684,658.79

10,954,540.72
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Visitors Trend - Help Card

o Column Definitions

Time Interval (hour, day, etc.)

A one-year report displays monthly time increments. A one-quarter report displays
weekly time increments. A one-month report or a one-week report displays daily time
increments. A daily report displays hourly time increments. An hour-long interval
marked 12:00, for example, includes all activity between 12:00 and 12:59.

Active Visits

Number of active visits to your web site. If a visit spans multiple time intervals, it is
counted in each interval. Every visit from a visitor is counted, even if the same visitor
came to your web site multiple times. Also included are zero-length visits. A zero-
length visit occurs when all hits for that visit are logged with the exact same time
stamp.

Visitors

Number of individuals who visited your site during the report interval. For a daily report,
if someone visits more than once, that person is counted only the first time he or she
visits. Values of "-" indicate that the detailed data required is not available. This situa-
tion occurs when the Top Visitors report has reached its configured limit or when re-
ports for the corresponding period are turned off. For non-daily reports, the visitor mea-
sure total is "-" since the same visitor can be counted in multiple intervals.

New Visitors

Number of visitors who had never visited your web site before.

Average Visit Duration

The average amount of time visitors spent at your site within the given time interval.
The data is formatted as hh:mm:ss (hours:minutes:seconds). The average visit dura-
tion is calculated by dividing the value from the Visitor Minutes column by the value
from the Active Visits column.

Visitor Minutes

Number of minutes your web site was viewed, regardless of who was viewing it.
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\G' Report Descriptions

Use this page to determine which times your web site is busiest.

Daily averages cut off visits that continue into the next day, whereas weekly averages do
not. Therefore, weekly averages may appear a bit longer than daily averages.

Total - The total for the column. Visits may span more than one time interval and are
counted for each hour in this report. We therefore do not provide a total, which would be
misleading.

Average - This row gives the average for each column.
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Visits by Number of Pages Viewed
This report shows you how many times visitors viewed one page, how many viewed two pages, etc.

Visits by Number of Pages Viewed

Visits
2,000,000
1,500,000
1,000,000
500,000
0 I* I I q I | I I | I [ I I I I I I I I I I I I I I
1 | 3 | 5 | 7 | g |11 13|15|1?|19 |:1 |:a|25 |:?|:9|31 |aa|35|a? |39|41 |4a|4<5|4? |49|
2 4 i 8 10 12 14 16 18 20 22 24 2§ 28 30 32 34 3G 38 40 42 44 45 48 5O
Visits by Number of Pages Viewed
Number of Pages Viewed Visits % Visits
B 1. 0Pages 84,781 2%
2. 1Page 1,493,813 42%
3. 2Pages 509,748 14%
4. 3 Pages 339,484 10%
5. 4 Pages 210,745 6%
6. 5 Pages 159,709 5%
B 7. 6Pages 119,477 3%
8. 7 Pages 93,850 3%
9. 8 Pages 74,330 2%
10. 9 Pages 61,510 2%
11. 10 Pages 50,025 1%
12. 11 Pages 41,995 1%
13. 12 Pages 35,166 1%
14. 13 Pages 30,093 1%
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15.
16.

18.
19.
20.

22.
23.
24.
25.
26.

28.
20.
30.
31.
32.
33.
34.
35.
36.

38.
39.
40.

42.
43.
44.
45.
46.

48.

Number of Pages Viewed
14 Pages
15 Pages
16 Pages
17 Pages
18 Pages
19 Pages
20 Pages
21 Pages
22 Pages
23 Pages
24 Pages
25 Pages
26 Pages
27 Pages
28 Pages
29 Pages
30 Pages
31 Pages
32 Pages
33 Pages
34 Pages
35 Pages
36 Pages
37 Pages
38 Pages
39 Pages
40 Pages
41 Pages
42 Pages
43 Pages
44 Pages
45 Pages
46 Pages
47 Pages

Visits by Number of Pages Viewed

Visits
25,552
21,733
18,710
16,323
14,278
12,350
10,979

9,718
8,525
7,619
6,778
6,013
5,524
4,961
4,449
3,969
3,663
3,290
3,015
2,631
2,420
2,212
2,068
1,857
1,656
1,578
1,449
1,321
1,140
1,054
1,076
1,011

927

861

% Visits
1%
1%
1%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
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Number of Pages Viewed Visits % Visits

49. 48 Pages 775 0%
50. 49 Pages 757 0%
Subtotal for rows 1-50 3,516,968 99.62%
Other 13,413 0.38%
Total 3,530,381 100.00%

Iltems 1-50 of 101

Visits by Number of Pages Viewed - Help Card

o Column Definitions

Number of Pages Viewed

The number of pages viewed during a visit. If the visitor viewed only non-page files
such as a .gif or a .jpeg, the count of pages viewed is zero for that visit.

Visits
Number of visits by visitors who viewed the specified number of pages. A visit is a se-
ries of actions that begins when a visitor views their first page from the server, and
ends when the visitor leaves the site or remains idle beyond the idle-time limit. The de-
fault idle-time limit is thirty minutes. This time limit can be changed by the system ad-
ministrator.

%

Percentage of total visits by people who viewed the specified number of pages.

‘G’ Report Descriptions

You can use this information to quickly find out the number and percentages of viewers
who read a given number of pages on your site. If most visitors only view a few pages, it
may indicate that they cannot find the content they are looking for.

Visits with 0 pages are visits where the only hits are to files that do not constitute pages,
such as images.
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Visits by Day of the Week

This report shows the activity for each day of the week within the reporting period. Unsuccessful hits are
not included.

Visits by Day of the Week

Yisits

1,000,000

750,000

500,000

250,000

Sun Man Tue Wed Thu Fri Sat

Visits by Day of the Week

Day Visits % Visits
Sun 307,884 9%
Mon 528,487 15%
Tue 554,959 16%
Wed 798,609 23%
Thu 678,539 19%
Fri 414,409 12%
Sat 250,542 7%
Total 3,533,429 100.00%
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o Column Definitions

Day

Visits by Day of the Week - Help Card

Specified day of the week being tracked.

Visits

Number of visits on the specified day of the week. If the report period is longer than
one week, and there are, for example, two Mondays, the value represented includes
the combined total of both Mondays. A visit is a series of actions that begins when a
visitor views their first page from the server, and ends when the visitor leaves the site
or remains idle beyond the idle-time limit. The default idle-time limit is thirty minutes.
This time limit can be changed by the system administrator.

%

Percentage of total visits that occurred on the specified day of the week.

Report Descriptions

Number of visits on the specified day of the week. If the report period is longer than one
week, and there are, for example, two Mondays, the value represented includes the com-
bined total of both Mondays. A visit is a series of actions that begins when a visitor views
their first page from the server, and ends when the visitor leaves the site or remains idle
beyond the idle-time limit. The default idle-time limit is thirty minutes. This time limit can

be changed by the system administrator.
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